New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: COMM 349
 
2. Course title: Political Communication

3. Abbreviated title for class schedule (30 characters or less): Political Comm

4. Credit hours: 4
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)

5. Catalog description: Political Communication in the United States is a dynamic interaction between political agents, multichannel media, and participating citizens.  In this course, students explore the ways political communication messages are formulated, sent, and interpreted.  Beyond the emphasis on the national-level American political process, students have the opportunity to explore state and local political communication, as well as draw international comparisons.

6. Prerequisites (to add each additional prerequisite, start a new line): NONE
(See attached Note for samples) 

[bookmark: Text27]A. (course prefix, (space) and number)       or       or       or       or      

B. (course prefix, (space) and number)       or       or       or       or      

C. (course prefix, (space) and number)       or       or       or       or      

7. Co-requisites (including labs, if any): NONE
A. (course prefix, (space) and number)       or       or       or       or      

8. [bookmark: _GoBack]Major/Class restrictions: Please indicate any class or major restrictions: Sophomore standing or above.

9. [bookmark: Text33][bookmark: Text5]Is course repeatable? Yes        No XX If Yes, list maximum credits:      

10. [bookmark: Text6]Labs requirements: If course includes a lab: # of hours lecture: NONE ; # of hours lab:      

11. Fees: List any course fees: NONE

12. [bookmark: Text29][bookmark: Text30]Grade Mode:  Graded only:        Pass/No Pass only:         Option: XX

13. CIP Code: Six-digit CIP code (check with your Division Director): 09.0904

14. Special qualifications; Is course proposed for (yes/no): 
A. University Studies?  Yes, the new General Education  
If yes, list Strand(s) Communication & Expression Capacity
 
B.  Honors? no 


15. Cross-listing: List any cross-listing (and please complete the Cross-list proposal form at https://inside.sou.edu/provost/curriculum.html):       and       and       and       and      

16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course? The course in Political Communication draws together the scholarly literature in the humanistic study of political rhetoric, the media studies approach to political news, and the social scientific examination of campaigns, nominations, and political advertising.  In an era in which discerning trustworthy political sources from misinformation is ever more crucial to the survival of democracy, this course offers students an upper-division exploration into the complex communication relationship between political agents, multi-channel media, and participating citizens.

B. Alignment:  
1. How does this course align with the unit’s mission plan? The Communication program at Southern Oregon University seeks to prepare graduates for success in both professional message-making and personal interactions.  This course is appropriate for students interested in interning or working in the communication divisions of political campaigns and office-holders; journalism-oriented students interested in interning or working in the political divisions of news platforms covering politics; and for all students interested in deepening their understanding of and participation in democracy.  Communication majors will complete the course with artifacts suitable to demonstrate their attainment of the communication learning outcomes of critical thinking, ethical practice, and media & visual literacy for their senior capstone digital portfolio.  I intend to submit this course for consideration in fulfillment of the Communication & Expression capacity of the new General Education model.  Nonmajors will complete the course with artifacts suitable to demonstrate their attainment of the C&E Capacity for their Gen Ed digital portfolio.

2. How does the course fit into the rest of the unit’s curriculum? This course fits in the following curricula:
- Upper-division elective for the Communication Studies concentration of the Communication major
	- Elective for the Communication Studies minor
	- Cross-disciplinary elective for the Social Media & Political Engagement 	concentration of the Communication major
	- Elective for the Minor in Rhetoric and Reason
- Although the Civic Engagement Concentration of the Political Science major has been discontinued, I intend to reach out to the Political Science faculty to explore the possibility of this course being added to their major as an interdisciplinary elective.
- To be proposed for the Communication and Expression capacity of General Education

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 25; Year 2 X (might not be offered every year); Year 3 25

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Alena Ruggerio, Ph.D.  
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations.  This course can be taught in Dr. Ruggerio’s regular load. 
c. If additional faculty members are needed, how will that need be met? This course could be taught (slightly differently) by a Media Studies-oriented faculty member.

2.  Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. None.  Delivered asynchronously online.

3.  Other:  
a. a.   Are Hannon Library resources sufficient to meet the needs of this course? 
From Dale Vidmar, Communication Subject Librarian at Hannon Library
	
from:
	Dale Vidmar <vidmar@sou.edu> 

	to:
	Alena Ruggerio <ruggeria@sou.edu>

	date:
	Oct 13, 2021, 9:02 AM

	subject:
	Re: Library Resource Report for New Courses



The Hannon Library is positioned very well to support the Comm 349 course proposal. Politics and political communication span across multiple disciplines, so the available resources to support this course are fairly extensive. The Communication Source, Proquest Central, ProQuest Social Science Premium Collection, and the ProQuest Political Science databases all have ample scholarly sources that address the main subject of political communication and the wide array of related topics such as political rhetoric, agenda setting, political campaigns, messaging, political debates, political commentary, bias, and other topics related to the proposal. In addition, there is an expansive collection of books available both in the Hannon Library and also from other Summit libraries that cover topics related to political communication not only in the United States but internationally as well. 

b. 	Are any other resources needed to support this course?  No  
[bookmark: Text21]If so, please explain how they will be obtained.       

E. External impact:
[bookmark: Text12]1. What is the expected effect of this course on existing programs elsewhere in the university?        
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.

Email of support from Dustin Walcher on behalf of Political Science:
	from:
	Dustin Walcher <walcherd@sou.edu>

	to:
	Alena Ruggerio <ruggeria@sou.edu>


	date:
	Oct 6, 2021, 11:04 AM

	subject:
	Re: Political Communication


Alena,

Political Science is not offering any substantially similar courses to the political communication course proposed, and supports the topic's inclusion in the curriculum.  We are excited to see Professor Ruggerio expand her teaching portfolio in this area.  

Best,
Dustin 

Dustin Walcher, Ph.D.
Professor and Chair of History & Political Science
Southern Oregon University 
1250 Siskiyou Blvd  |  Ashland OR 97520
541.552.6124  |  Taylor Hall 103A  


Email of support from Merrilyne Lundahl on behalf of the Minor in Rhetoric and Reason:
	from:
	Merrilyne Lundahl <lundahlm@sou.edu>

	to:
	Prakash Chenjeri <chenjeri@sou.edu>


	cc:
	Alena Ruggerio <ruggeria@sou.edu>


	date:
	Oct 3, 2021, 6:44 PM

	subject:
	Re: Political Communication



Hello Team R&R:

I'm all for a meeting after October 11th, and I'm sharing the hope of the term starting off well. 

Alena, what a cool class! From my perspective as an English rep, COMM 3[4]9 is a great fit as an elective for the Rhetoric & Reason minor. The course seems designed to promote an understanding of audiences, purposes, and contexts and to encourage effective public engagement. I'm for including it as an elective for the minor. I'm happy to talk more if it would be helpful or if there's some other sort of statement required. 

(Someday I'd love to chat about the learning contracts. I've tried something similar in ENG 209, and want to incorporate more contract-based grading in my other classes.)

Cheers,
Merrliyne


From Dale Vidmar, Communication Subject Librarian at Hannon Library
	
from:
	Dale Vidmar <vidmar@sou.edu> 

	to:
	Alena Ruggerio <ruggeria@sou.edu>

	date:
	Oct 13, 2021, 9:02 AM

	subject:
	Re: Library Resource Report for New Courses



The proposed Comm 349 Political Communication course will have no external impact on the Hannon Library and the Library and Information Science Department. The library fully supports the proposal and looks forward to working with the faculty from the Communication department to support and facilitate the research of students in the course. 


2. Will any of your prerequisites affect other academic programs? None   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.

17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)
A. Course description (same as Catalog description, above)
B. Learning objectives of the course
C. Required texts
D. Course format
E. Other – any other relevant materials needed to explain the goals and teaching methods of this course.

COMM 349 Political Communication
Southern Oregon University
Term XXXX  CRN XXXX

Course Description: Political Communication in the United States is a dynamic interaction between political agents, multichannel media, and participating citizens.  In this course, students will explore the ways political communication messages are formulated, sent, and interpreted.  Beyond the emphasis on the national-level American political process, students will have the opportunity to explore state and local political communication, as well as draw international comparisons.

Objectives:  Upon completion of this class, students should be able to 
A. Explain the relationship between political actors, media message-makers, and citizens actively participating in a democracy. (General Education Communication & Expression Capacity Objective 1: Identify and Develop Ideas)
B. Apply political communication theories and concepts to analyze artifacts of political communication. (General Education Communication & Expression Capacity Objective 3: Receive and Appreciate Ideas)
C. Create original messages expressing political communication theories and concepts (General Education Communication & Expression Capacity Objectives 1 and 2: Identity and Develop Ideas, and Express Ideas)

Required: 
► Perloff, Richard M. The Dynamics of Political Communication. 2nd ed., Routledge, 2018. ISBN: 978-1-138-65165-4.
If you are looking for affordable options to access this textbook, it is available used via the campus bookstore, or as a digital eBook for purchase or rental at a lower cost.  https://www.routledge.com/The-Dynamics-of-Political-Communication-Media-and-Politics-in-a/Perloff/p/book/9781138651654

► Computer access and reliable internet connection 

Learning Contract
	You decide at the beginning of the term whether your goal is to earn a final grade of C (Speaker of the House Level), B (Vice Presidential Level), or A (Presidential Level).  You declare this goal by submitting your Learning Contract.  If you successfully fulfill all the requirements of the Learning Contract, you will be awarded that final grade at the end of the term.  
Although you will receive feedback on grading checksheets, there are only two assessments possible for any individual assignment in the course: Proficient (marked in the Moodle gradebook as a “1”) and Not Proficient (“0,” indicating poor quality, late submission, or missing submission).  See Moodle for complete descriptions of each assignment.  For due dates, find on Moodle the correct schedule corresponding to whether you are contracting for a C (Speaker of the House Level), B (Vice Presidential Level), or A (Presidential Level) grade.
If you do not reach the level of proficiency on your first attempt, your professor might assign you to revise your submission.  For each assignment for which you fail to meet the deadline or do not reach proficiency, the final grade you contracted for will be reduced by one letter grade increment (for instance, a Vice Presidential Level student who contracted for a B but missed the deadline on one assignment -or- did not achieve proficiency would earn a B-).  In this way, it is possible for a student to earn a final grade within the D range or an F.  Both a D and F denote a breakdown of the contractual relationship implied by submitting your Learning Contract.
[bookmark: _Hlk77755212]Once the contract is submitted, it’s an agreement with your professor and cannot be amended except under exceptional circumstances.  In exceptional circumstances in consultation with your professor, contracts can be revised downward (for instance, from an A to a B, from an A to a C, or from a B to a C), but not upward.
In order to fulfill your Learning Contract, you must achieve proficiency in the following assignments by their deadlines.  All assignments and their assessment criteria are described in detail on the course Moodle site.

	Speaker of the House: 
C Level
	Vice President: 
B Level
	President: 
A Level

	Declare Learning Contract

	Declare Learning Contract
	Declare Learning Contract

	12 Reading Guide submissions at proficiency level.  There are 17 Reading Guide opportunities, so you can skip or fail any five with no penalty.
	15 Reading Guide submissions at proficiency level.  There are 17 Reading Guide opportunities, so you can skip or fail any two with no penalty.

	17 Reading Guide submissions at proficiency level.  

	Final Reflection

	Final Reflection
	Final Reflection

	
	Pop Culture Artifact Topic Proposal

	Pop Culture Artifact Topic Proposal

	
	Pop Culture Artifact Analysis

	Pop Culture Artifact Analysis

	
	
	Creative Project Topic Proposal


	
	
	Creative Project 
Submission




Schedule
	Week One
	Read Syllabus
Declare Learning Contract
Read Chapter 1: Introduction to Political Communication
Chapter 1 Reading Guide due

	Week Two
	Read Chapter 3: The Study of Political Communication
Chapter 3 Reading Guide due
Read Chapter 4: Media and Political Knowledge
Chapter 4 Reading Guide due

	Week Three
	Read Chapter 5: Contemporary Political Socialization
Chapter 5 Reading Guide due
Read Chapter 6: Setting and Building the Agenda
Chapter 6 Reading Guide due

	Week Four
	Read Chapter 7: Political Media Framing
Chapter 7 Reading Guide due
Read Chapter 8A: Presidential Election Campaigns
Chapter 8A Reading Guide due

	Week Five
	Read Chapter 8B: Presidential Election Campaigns, continued
Chapter 8B Reading Guide due
Read Chapter 9: Examining the Conundrums of Political News Bias
Chapter 9 Reading Guide due

	Week Six
	Read Chapter 10: Political News and Polling
Chapter 10 Reading Guide due
Read Chapter 11: Presidential Nominations in the Media Age
Chapter 11 Reading Guide due

	Week Seven
	Read Chapter 12A: Persuasion in Campaigns and in the White House
Chapter 12A Reading Guide due
Read Chapter 12B: Persuasion in Campaigns and in the White House, continued
Chapter 12B Reading Guide due

	Week Eight
	Read Chapter 13A: Political Advertising
Chapter 13A Reading Guide due
Read Chapter 13B: Political Advertising, continued
Chapter 13B Reading Guide due

	Week Nine
	Read Chapter 14A: Presidential Debates
Chapter 14A Reading Guide due
Read Chapter 14B: Presidential Debates, continued
Chapter 14B Reading Guide due

	Week Ten
	Individual meetings for drafts and questions on final assignments and to review progress on Learning Contract

	Finals Week
	Pop Culture Analysis due
Creative Project due
Final Reflection due



Reading Guide Assignment

For: Students under contract for a C (Speaker of the House level), a B (Vice President level), and an A (President level)

Prompt: For each chapter, complete all four fields of the reading guide.  Each field will take you in a different direction to interact with the textbook content.  Click on Add entry to complete your Reading Guide.  Fields will expand to accommodate more text, if necessary. The four fields are:
VISUAL ARTIFACT: Design an original image of your own creation to explain something in the chapter.  Sometimes you will be assigned to create a Pinterest-style pull quotation, a meme, cartoon, digital comic strip, or infographic that visually illustrates the textbook content.
Original infographics can be made using Canva, Piktochart, or any other visual design program.  Watch this video for the do’s and don’ts of creating infographics.
Original memes can be made using any meme generator of your choice.
Original comic strips can be made for free at Storyboard That.  You can find multiple tutorials for using Storyboard That on Youtube, including this one.

CHAPTER-SPECIFIC QUESTIONS: Answer the questions connected to the chapter.  Ground your answers in the textbook content, including parenthetical source citations.

ANALYZE AN EXAMPLE: View a video or read a transcript that exemplifies one of the concepts in the chapter.  Respond to it according to the prompt.

QUESTION: Write at least one question that fits within one of the following categories:
a) One question you’re curious about after engaging with this reading.  What makes you interested enough to want to learn more?
b) One discussion question from the reading you’d like to discuss.  What content in the reading would really get people talking to each other?
c) One question from the reading you genuinely don’t know the answer to.  What do you need clarified or explained?

Due: Check course schedule for the due dates for each chapter’s Reading Guide

Late Policy: No late submissions accepted

Assessment: The criteria for demonstrating proficiency are as follows:
Completeness: All four Reading Guide fields are completed.  Questions are answered directly and thoroughly.
Content: Student demonstrates an accurate understanding of the chapter content, and the ability to apply that understanding in visual and written forms.
Writing Mechanics: Reasonably free from errors in spelling, punctuation, grammar, and word choice.
Follows Directions: Submission is on time through the correct Moodle link, and follows the format as assigned.


Pop Culture Artifact Analysis Assignment

For: Students under contract for a B (Vice President level) and an A (President level)

Topic: Artifacts are tangible traces of communication, such as films (including documentaries, fictional dramas, and comedies), podcasts, cartoons, songs, plays, books, websites, letters, billboards, speeches, and television shows (including web series).  Identify two different artifacts about the same political topic.  
- As long as they are about the same political topic, you could choose, for example, two podcasts, or one play and one book, etc. in any combination.  
- The political topic could be current or historical.  
- For political topics, the American presidency is okay, but you are encouraged to think beyond that to state and local governments, political scandals, lobbying, grassroots social movements, politics in other countries, and so on.
- The artifacts must be in English, or include a translation into English.
- The stories in the artifacts do not have to be real, but the political topic does.  For instance, the film The Campaign (starring Zack Galifianakis and Will Ferrell) depicts an election that never happened in real life; that’s the fictional part.  But the topic of local election campaigns is real and relevant to this course.
- The artifacts must not have already been addressed in your textbook or in any of the Reading Guides.

Prompt: Analyze the two artifacts on a political theme you identified, comparing and contrasting their depictions of political communication with the academic perspective in your textbook.

Late Policy: For every day your submission is late, the final grade you contracted for will be reduced by one letter grade increment.  For instance, if a student under contract for a B (Vice President level) submits their paper one day late, their final grade would be a B-.

Length: 1500 words minimum, not counting your bibliography.  No maximum within reason.

Sources: Three minimum: Artifact 1, Artifact 2, and your textbook cited parenthetically in text, and bibliographically at the end of the paper in MLA or APA style.  You might need additional optional sources to provide the background information about who made the artifacts, for what audience, when, and why.  Sample in-text parenthetical citations:
	MLA example: (Perloff 154) 
	APA example: (Perloff, 2017, p. 154)

Assessment: The criteria for demonstrating proficiency are as follows:
Completeness: All sections are addressed thoroughly.
Content: Student thoughtfully draws connections and contrasts between their pop culture artifacts and the political communication concepts from the textbook.  This analysis demonstrates the students’ ability to accurately understand and insightfully apply the textbook concepts.
Writing Mechanics: Reasonably free from errors in spelling, punctuation, grammar, and word choice.
Follows Directions: Submission is on time through the correct Moodle link, and follows the format as assigned.


Creative Project Assignment

For: Students under contract for an A (President level)
Topic: Propose a creative final project of your own design.  It must be aimed at teaching a specific target audience a specific political communication insight from your textbook through the creation of one or more original artifacts.  

The more narrow the political communication concept you choose, the better.  Do not choose something so broad it’s the topic of an entire textbook chapter.  Instead, look for an individual concept, theory, or vocabulary term within a chapter.  The political communication lesson you choose for your Creative Project cannot be the same as what you wrote about in your Pop Culture Artifact Analysis.

The artifact(s) you design must be your own creative work, not copied from other sources.  Here are just a few ideas to get your creative juices flowing:

- A lesson plan for any K-12 grade level, 4H club, FFA chapter, or homeschooling group
- An explainer or tutorial film or YouTube video
- A poster and presentation script for SOAR or other academic conference
- A slide deck and presentation script for a speech to a community group such as Kiwanis, Soroptimist International, a senior center or retirement home, or class of adults studying to become U.S. citizens
- A digital interactive game that could be played by future students of this course
- A collection of communication materials for a political entity such as a campus candidate for student government office, a local candidate for public office, a city council, or a government agency (such as a press release, campaign speech, television or radio ad, social media campaign, series of posters, billboards, t-shirts, or yard signs)
- A brochure or guide with advice to the campus digital newspaper or local media for reporting on political topics
- A detailed plan for an in-person future event such as a rally or demonstration for a campus political group such as OSPIRG, the Young Republican National Federation, or College Democrats
- A painting, embroidery panel, quilt, or sculpture to be displayed in a public building such as the headquarters of a political party or City Hall
- A dance, song, play, or speech to be performed at a political event

Prompt: Submit the original artifact(s) you designed that teaches a specific target audience a specific political communication insight from your textbook, along with a written report describing your work.

Late Policy: For every day your submission is late, the final grade you contracted for will be reduced by one letter grade increment.  For instance, if a student under contract for an A (President level) submits their creative project one day late, their final grade would be an A-.  Late submissions will be accepted only up to the cutoff date on the course schedule.  Warning: Your professor will not issue a final grade of Incomplete if this project is not finished by Finals Week.  

Length: The written report should be 600 words minimum.  No maximum within reason.  The length of the artifact itself will vary by medium.

Sources: Only one required, your textbook cited parenthetically in text, and bibliographically at the end of the report in MLA or APA style.  Sample in-text parenthetical citations:
	MLA example: (Perloff 154) 
	APA example: (Perloff, 2017, p. 154)

Assessment: The criteria for demonstrating proficiency are as follows:
Completeness: All sections are addressed thoroughly.
Content: Student thoughtfully creates at least one original artifact and successfully plans an appropriate way to submit it.  Report demonstrates how the artifact is tailored to a real audience and teaches that audience an accurate understanding of a political communication insight.
Writing Mechanics: Reasonably free from errors in spelling, punctuation, grammar, and word choice.
Follows Directions: Submission is on time through the correct Moodle link, and follows the format as assigned.

Communication Program Learning Outcomes 
	Proficient Communication
	Students will communicate effectively in diverse social settings, including interpersonal, group, online, and institutional. They will be able to express messages, adapt the content and style of messages to social contexts, and engage in dialogue about a topic with respect to all participants.


	Critical Thinking and Inquiry
	Students will analyze problems in communication and develop solutions to those problems, contribute new knowledge to the field of communication, and apply disciplinary history and theory through research methods and analysis of evidence.


	Ethical Practice
	Students will know how diverse models of ethics relate to communication practices and be able to communicate ethically.


	Engagement
	Students will participate proactively in public life and engage in active citizenship. They will have the skills to promote rich dialogue among diverse audiences and across multiple modes of communication.


	Cultural Competence
	Students will apply multiple worldviews, experiences, and knowledge of power structures into everyday issues. They will also initiate meaningful interactions with other cultures and articulate insights into one's own cultural roles and biases, with an awareness of how their own experiences shape these roles, biases, and perspectives.


	Professional Preparation
	Students will make concrete connections between their studies of communication and their career aspirations. They will learn how to use relevant tools and technologies, acquire practical experience through internships and practica, and prepare and present portfolios of work suitable for gaining professional employment.


	Media and Visual Literacy
	Students will access, analyze, evaluate, and create media messages.







General Education Communication & Expression Capacity 
Learning Outcomes

Students who have developed their capacity for Communication & Expression will:
1. Identify and develop ideas.
Example skills:
❖Adapt ideas to the needs of individuals, groups, and diverse cultural contexts.
❖Identify and target multiple audiences as needed.
❖Locate, evaluate, and use evidence relevant to the context (including genre, goals, audience, purpose, platforms, and modalities).

2. Express ideas.
Example skills:
❖Use relevant expression conventions for clarity and precision.
❖Adopt genre and style appropriate to purpose and audience.
❖Demonstrate clear and purposeful organizational structure.
❖Reflect on one’s own expressions.
❖Use media and technologies in meaningful and innovative ways.

3. Receive and appreciate ideas.
Example skills:
❖Engage in active, sender-centered reception.
❖Evaluate the ethical elements of an expression.
❖Comprehend simultaneous modes of expression.
❖Distinguish intent, influence, and impact of expressions.
❖Accurately identify, understand, interpret, and synthesize meanings embedded in multimodal expressions.
❖Mindfully respond to reach mutual understanding.




Approvals:


______[image: ]__________		___11/10/21__________________
      Signature of Division Director			Date
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