New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: COMM328
 
2. Course title: Sports Communication

3. Abbreviated title for class schedule (30 characters or less): Sports Communication

4. Credit hours: 4
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)
5. Catalog description: Sports Communication addresses the larger topic of sports as a significant category in media, encompassing journalism, public relations, advertising and marketing. Students will complete projects that exercise their skills in each of those professional disciplines, while also investigating the growing social, cultural and political context of sports.

6. Prerequisites (to add each additional prerequisite, start a new line):
(See attached Note for samples) 

[bookmark: Text27]A. (course prefix, (space) and number)       or       or       or       or      

B. (course prefix, (space) and number)       or       or       or       or      

C. (course prefix, (space) and number)       or       or       or       or      

7. Co-requisites (including labs, if any): 
A. (course prefix, (space) and number)       or       or       or       or      

8. Major/Class restrictions: Please indicate any class or major restrictions: None

9. [bookmark: Text33][bookmark: Text5]Is course repeatable? Yes        No  X  If Yes, list maximum credits:      

10. [bookmark: Text24][bookmark: Text6]Labs requirements: If course includes a lab: # of hours lecture:       ; # of hours lab:      

11. [bookmark: Text4]Fees: List any course fees:      

12. [bookmark: Text30][bookmark: Text31]Grade Mode:  Graded only:  X  Pass/No Pass only:         Option:      

13. CIP Code: Six-digit CIP code (check with your Division Director): 
09.0906 Sports Communication

14. Special qualifications; Is course proposed for (yes/no): 
[bookmark: Text32]A. University Studies?  NO  If yes, list Strand(s)      
 
B.  Honors? NO 


15. Cross-listing: List any cross-listing (and please complete the Cross-list proposal form at https://inside.sou.edu/provost/curriculum.html):       and       and       and       and      

16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course?
The Communication Program has occasionally offered sports writing or sports communication courses in recent memory, and those sections have typically enrolled well. But we have not yet succeeded in making Sports Communication a durable element of our curriculum, deploying a topic that we would typically expect to attract students from multiple disciplines across campus. This course seeks to remedy those shortcomings by providing a visible, predictable anchor in our curriculum that speaks to the professional development of students interested in professional careers in sports, and the social importance of contemporary sports. 

B. Alignment:  
1. How does this course align with the unit’s mission plan?
COMM328 expands our program commitment to guide students to be better communicators in every form and channel. In this case, we especially single out sports and sports media an area for serious study and ethical practice, worthy of attention commensurate with the large social & economic role sports plays in global communication. 

2. How does the course fit into the rest of the unit’s curriculum?
COMM328 will fulfill the role of Intermediate Elective in both the Social Media & Public Engagement and Communication Studies concentrations, and will be a professional practice elective in our proposed certificate in Professional Social Media. If COMM328 succeeds in attracting sustainable enrollment, we intend to add additional sports-specific curriculum and perhaps pursue a Sports Communication certificate in future years.

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 30; Year 2 30 ; Year 3 30  

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Erik Palmer; TxT instructor George Dohrmann, when available  
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations.  The conclusion of Palmer’s three-year commitment as program chair ends in Spring 2021, opening up availability to launch this course in 2021-22.  
c. If additional faculty members are needed, how will that need be met? N/A

2.  Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. None

3.  Other:  
a.   Are Hannon Library resources sufficient to meet the needs of this course? We anticipate no extra impact on library resources
b. 	Are any other resources needed to support this course?  NO  
[bookmark: Text21]If so, please explain how they will be obtained.       

E. External impact:
1. What is the expected effect of this course on existing programs elsewhere in the university? None  
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.

2. Will any of your prerequisites affect other academic programs? None   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.




17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)
A. Course description (same as Catalog description, above)

Sports Communication addresses the larger topic of sports as a significant category in media, encompassing journalism, public relations, advertising and marketing. Students will complete projects that exercise their skills in each of those professional disciplines, while also investigating the growing social, cultural and political context of sports.

B. Learning objectives of the course

1. Identify, analyze and think critically about significant issues in sports, especially in a global or cultural frame.
2. Think critically about ethical dimensions in sports, and larger impacts of sports on society.
3. Produce sports communication deliverables related to professional practice in sports journalism, public relations, advertising and marketing,
4. Address the impact of social media and other online technologies on the culture of sports.
5. Devise a preliminary promotional campaign relevant to a noteworthy stakeholder in sports.
6. Identify basic principles in crisis & risk management in sports.


C. Required texts

Communication and Sport: Surveying the Field by Billings, Butterworth & Turman

D. Course format

COMM328 is designed to be instructed in diverse formats, including in-person, hybrid, and fully online. It supports both synchronous and asynchronous instruction.

Approvals:
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