


New Program Proposal

NOTE: This form should be used for new minors, or new concentrations to existing degrees.  For new majors/degrees, complete the HECC new program proposal form as well as this form.  

New Program name: Certificate in Professional Social Media
CIP Code:  (Classification of Instructional Program): 
09.0102 Mass Communication/Media Studies

Impact statement:

1. What is the expected effect of this program on existing courses (both within your department/program or elsewhere in the SOU curriculum)?  

We expect no impact on courses outside of our program. We expect increased demand from students on existing courses in the Communication Program. 

2. Will any prerequisites or other course requirements affect other departments/programs?  NO If so, the relevant chairs or program directors should be notified to determine if those departments/programs have sufficient capacity to meet these requirements.  Please document your research into this possible impact.
N/A

3. Program Resource evaluation:

a. Faculty:  Cite faculty availability or needs and impact on other teaching obligations.  If additional faculty teaching hours are needed, how will that need be met?
Among the courses included in this certificate, all enroll well, but most typically feature a small number of available seats according to current scheduling patterns.  

b. Facilities: Cite any additional need for classrooms, equipment or laboratory space and how that need will be met.
None expected 

c. Library: Are Hannon Library resources sufficient to meet the needs of this program?  (Check with the library staff and attach a copy of their report.)
This certificate entails no additional library resources above those already allocated for courses in the Communication program. 

d. Other:  Are any other resources needed to support this program?  If so, please document them and explain how they will be obtained.
None expected 


4. Catalog copy for the new program, including requirements and electives.

OVERVIEW

The Certificate in Professional Social Media provides a compact credential by which students can improve their practical, conceptual and creative competencies in online media production in the 21st century. Students emerge from the certificate with skills and dispositions in writing for online media, content strategy, visual storytelling, design thinking, new media entrepreneurship, and a practical understanding of the landscape of creative industries today.

The certificate is primarily oriented toward preparing students for careers in social media marketing, content creation, and media strategy. Pertinent job titles include Social Media Manager, Social Media Strategist, Brand Strategist, Content Strategist, Copywriter, Community Manager, Account Manager, Project Manager, and Digital Producer. Other affiliated career categories include public relations, journalism, user experience design and data analytics.

The certificate is designed to be completed with one year of full-time study. However, students may follow flexible pathways to complete the required courses according to other timelines, fully supporting the concurrent completion of other majors and programs of study at SOU.

REQUIRED COURSES (28cr)

COMM206 - Multimedia Writing (4cr)
COMM213 - Visual Design for Media (4cr)
COMM214 - Mobile Photo & Video (4cr)
COMM221 - Creative Industries (2cr)
COMM325 - Design Thinking (2cr)
COMM424 - Creative Entrepreneurship (4cr)
COMM482 - Media Law & Ethics (4cr)
COMM485 - Advanced Social Media Campaigns (4cr)

PROFESSIONAL SKILLS ELECTIVES (8cr)

COMM321 - Public Affairs Journalism (4cr)
COMM322 - Online Journalism (4cr)
COMM323 - Strategic Social Media (4cr)
COMM326 - Multimedia Storytelling (4cr)
COMM327 - Creative Careers Bootcamp (4cr)
COMM328 - Sports Communication (4cr)
COMM344 - Media Photography (4cr)

5. Please provide written verification of contact with the Chair of any other departments or programs affected by the new program.

No Programs Affected
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