




New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: COMM 460F
 
2. Course title: International Fashion, Textiles, & Communication

3. Abbreviated title for class schedule (30 characters or less): International Fashion & Comm.

4. Credit hours: 4
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)
Catalog description: This course explores the intersections of international fashion and textiles through media, costume design, and communication. Students will engage in dialogue, activities, and presentations focusing on how fashion and textiles have communicated and continues to communicate cultural messages through the fabric of its creation, wearer, and the ways it influences and is portrayed in media, film, and theater. From East Coast hip-hop to the British Monarchy, fashion is embedded within cultures and can communicate everything from social status to marital status and more. In this class we will investigate the meanings of fashion and textiles in relation to identity, culture, and Communication Studies.
5. 

6. Prerequisites (to add each additional prerequisite, start a new line): 
(See attached Note for samples) 

[bookmark: Text27]A. (course prefix, (space) and number) COMM 300 or approved equivalent 

B. (course prefix, (space) and number)       or       or       or       or      

C. (course prefix, (space) and number)       or       or       or       or      

7. Co-requisites (including labs, if any): None.
A. (course prefix, (space) and number)       or       or       or       or      

8. Major/Class restrictions: Please indicate any class or major restrictions: Junior Standing or above.

9. [bookmark: Text33][bookmark: Text5]Is course repeatable? Yes        No X If Yes, list maximum credits:      

10. [bookmark: Text24][bookmark: Text6]Labs requirements: If course includes a lab: # of hours lecture:       ; # of hours lab:       None.

11. [bookmark: Text4]Fees: List any course fees:       None.

12. [bookmark: Text30][bookmark: Text31]Grade Mode:  Graded only: X  Pass/No Pass only:         Option:      

13. CIP Code: Six-digit CIP code (check with your Division Director):  09.0100

14. Special qualifications; Is course proposed for (yes/no): No
[bookmark: Text23][bookmark: Text32]A. University Studies?         If yes, list Strand(s)      
 
[bookmark: Text25]B.  Honors?       


15. Cross-listing: List any cross-listing:       and       and       and      .

16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course? This is an upper-division communication course that applies some of the theories, themes, and topics relating to international communication, intercultural communication, visual communication, media, and nonverbal comm.

B. Alignment:  
1. How does this course align with the unit’s mission plan? This course relates to several of the Communication program’s learning outcomes, especially the learning outcomes focused on cultural competence, ethical practice, media and visual literacy, and professional preparation.  

2. How does the course fit into the rest of the unit’s curriculum? Students who seek to take more courses on culture, after having taken COMM 200, can be guided toward this course. 

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 35; Year 2 35; Year 3 40 

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Precious Yamaguchi  (Communication) and Deborah Rosenberg (Theater Arts)
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations.  This course will be co-taught with Precious Yamaguchi and Deborah Rosenberg every other academic year during the spring quarter. 
c. [bookmark: Text17]If additional faculty members are needed, how will that need be met?      

2.  Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. None.

3.  Other:  
a.   Are Hannon Library resources sufficient to meet the needs of this course? Yes.
b. 	Are any other resources needed to support this course?  No.  
[bookmark: Text21]If so, please explain how they will be obtained.       

E. External impact:
1. What is the expected effect of this course on existing programs elsewhere in the university? There is no other course similar to this course at our university. Students in Communication, Theater Arts, and other majors will be able to take this course.   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.
Deborah Rosenberg in Theater Arts and I have met several times throughout this past academic year to discuss how this course can benefit students in Communication and Theater Arts. We taught this course together this past spring and it was a terrific experience.

2. Will any of your prerequisites affect other academic programs? No.   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.




17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)
A. Course description (same as Catalog description, above)

B. Learning objectives of the course

C. Required texts

D. Course format

E. Other – any other relevant materials needed to explain the goals and teaching methods of this course.


Approvals:

Katie Pittman						10/31/18
_____________________________		_____________________
      Signature of Division Director			Date



4/29/16


COMM 460 International Fashion, Textiles, and 
Communication (Hybrid) 
Southern Oregon University
Spring Quarter 2018
April 2 – June 15, 2018
Instructor: Precious Yamaguchi & Deborah Rosenberg			
Class Schedule: Class on Wednesdays, 3:30 – 5:20 pm; Hybrid
Preferred Pronouns: She, her, & hers
Class Room Location: CE 028
Office Hours: 
*Precious Yamaguchi: 256 Britt Hall
Tuesdays, 9:30 am – 12 pm; Wednesdays 12:45 – 3:15 pm
Email: Precious.Yamaguchi@sou.edu

*Deborah Rosenberg: 158 Theater Arts
Mondays & Wednesdays, 9:30 am – 12:30 pm
Email: RosenbergD@sou.edu

Course Description from the Catalogue
This course explores the intersections of international fashion and textiles through media, costume design, and communication. Students will engage in dialogue, activities, and presentations focusing on how fashion and textiles have communicated and continues to communicate cultural messages through the fabric of its creation, wearer, and the ways it influences and is portrayed in media, film, and theater. From East Coast hip-hop to the British Monarchy, fashion is embedded within cultures and can communicate everything from social status to marital status and more. In this class we will investigate the meanings of fashion and textiles in relation to identity, culture, and Communication Studies.

Required Text
Bartlett, D., Cole, S., & Rocamora, A. (Eds.). (2013). Fashion media: Past and Present. New York: Bloomsbury. (Lowest price on Amazon.com: $19.57 Used).

Edwards, T. (2011). Fashion in Focus: Concepts, practices, and politics. New York: Routledge. (Lowest price on Amazon.com: $24.98 Used/ $13.21 to Rent on Kindle).

Content Note: As a liberal arts institution, one of the key aspects of our mission is teaching critical thinking skills. An essential component of this process is to challenge students to examine and, at times, question their existing belief structures. Challenging beliefs can be uncomfortable and at times, even stressful, even when those beliefs do not change. For some students, these and other challenges that arise from course content can sometimes cause unusually high levels of distress that prevent effective participation and engagement in the class. If you have concerns that specific material is likely to evoke such a reaction, I am pleased to provide an opportunity to discuss this with you before the subject comes up in class. Similarly, if you have an unexpected response to content, but were not able to address it beforehand, I encourage you to discuss this with me as an appropriate part of our class work.

	
	
	
	

	Communication Program Learning Outcomes 
	Proficient Communication
	Students will communicate effectively in diverse social settings, including interpersonal, group, online, and institutional. They will be able to express messages, adapt the content and style of messages to social contexts, and engage in dialogue about a topic with respect to all participants.

	Critical Thinking and Inquiry
	Students will analyze problems in communication and develop solutions to those problems, contribute new knowledge to the field of communication, and apply disciplinary history and theory through research methods and analysis of evidence.

	Ethical Practice
	Students will know how diverse models of ethics relate to communication practices and be able to communicate ethically.

	Engagement
	Students will participate proactively in public life and engage in active citizenship. They will have the skills to promote rich dialogue among diverse audiences and across multiple modes of communication.

	Cultural Competence
	Students will apply multiple worldviews, experiences, and knowledge of power structures into everyday issues. They will also initiate meaningful interactions with other cultures and articulate insights into one's own cultural roles and biases, with an awareness of how their own experiences shape these roles, biases, and perspectives.

	Professional Preparation
	Students will make concrete connections between their studies of communication and their career aspirations. They will learn how to use relevant tools and technologies, acquire practical experience through internships and practica, and prepare and present portfolios of work suitable for gaining professional employment.

	Media and Visual Literacy
	Students will access, analyze, evaluate, and create media messages.

	
	




	


Course Assignments 

In-Class/Online Participation & Attendance
Class participation and attendance play a huge role in successfully completing this course. Students will receive credit for in-class/online assignments, attendance, and discussions (40 pts.)

Photoshoot Assignment #1
Students will design and coordinate a photoshoot addressing concepts of fashion, design, identity, representation, and storytelling (30pts.)

Design the Metaphor Assignment #2
One midterm exam will be given in class. (30 pts.)

Final Project
Details of the final project will be given in class. (50 pts.)

Assignments and grading
Photoshoot Assignment #1 30 pts 		In-Class & Online Assignments  	40 pts.
Design/Metaphor #2	 30 pts.		Final Project			50 pts.
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TOTAL =	150 pts.
Final Grading:      A = 100-90%;    B = 89-80%;  C = 79-70%;	D = 69-60%;     F = 59-0% 

Record keeping: I highly recommend that you keep track of your own progress and your absences. Collect your graded papers and save the works that you submitted (both electronically and on paper).

Tentative Course Calendar Tentative Course Calendar
	Week
	Date
	Activities and Assignments

	Week 1
	April 1 - 7
	WEDNESDAY: Introduction to the COMM 460 course

Reading: Chapter One in Fashion in Focus; and familiarize yourself with the vocabulary on pgs. 9 & 10.

	Week 2
	April 8 - 14
	WEDNESDAY: Intro to Costume Design; Rules of Costume Design (DR)
· Introduce Assignment #1
Reading: Chapter Three (pgs. 35 – 45) Fashion Media. 

Extra Credit Opportunity: “Blending Poetry & Cloth” Presentation
Thursday, April 12, 4 – 5 pm, Hannon Library Meese Room

	Week 3
	April 15 - 21
	WEDNESDAY: Intro to Fashion & Media; 
Fashion & Hip-Hop (PY)
· Introduce Assignment #2

Reading: Chapter Three (pg. 41 – 64) in Fashion in Focus.



	Week 4
	April 22 - 28
	WEDNESDAY: Clothing & Expression: How to Design a Play (DR)
· Assignment #1 Due

Reading: Chapter Six (pgs. 103 – 119) in Fashion in Focus.



	

Week 5

	April 29 – May 5


	WEDNESDAY: Dressing up, Cosplay, & Identity; Fashion & East Asia (PY)
· Assignment #2 Due


Reading: Chapter 12 (pgs. 144 – 154) in Fashion Media.

	
Week 6
	May 6 - 12
	WEDNESDAY: Intro to Costume History (DR)

Reading: Chapter Four (pgs. 67 – 86) in Fashion in Focus.
Online Discussion Forum


	Week 7

	May 13 - 19
	WEDNESDAY: West African Clothing & Textiles (PY)

Reading: Chapter Four (pgs. 46 – 57) in Fashion Media.
Online Activity

	Week 8

	May 20 - 26
	WEDNESDAY: Designing the Essence (DR)

Reading: Chapter Seven (pgs. 120 – 136) in Fashion Focus.
Online Discussion Forum

	Week 9

	May 27 – June 2
	WEDNESDAY: Fashion, Make-up, & YouTube (PY)
Reading: Chapter Eight (pgs. 137 – 158) in Fashion Focus.
Online Activity

	Week 10
	June 3 - 9
	Final Project Consulting


	Week 11
	June 10 - 16
	Submit Final Papers
· Final Projects Due


If there are any changes in the policies or calendar, you will be notified as soon as possible.
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