Communication Program – Summary of Catalog Changes for 2019-2020
Digital Cinema Major (Submitted earlier - recap)
The Communication program proposes the conversion of our Digital Cinema concentration to a major, leading to the launch of a BA/BS in Digital Cinema. This conversion requires HECC approval, a comprehensive application, and extensive new course proposals submitted separately from this document.

If the DCIN major is approved then that will trigger two further changes in the Communication program curriculum:

1. The DCIN application package includes a new course, COMM300B – Creativity & Research. Our existing course COMM300 – Research Strategies will become COMM300A – Research Strategies in that scenario.

2. The Digital Cinema minor will be revised as follows:

REQUIRED CORE
· DCIN 101 – Production Tools 1: Audio (2cr)
· DCIN 102 – Production Tools 2: DSLR Video (2cr)
· DCIN 103 – Production Tools 3: Non-Linear Editing (2cr)
· DCIN 200 – Narrative Foundations (4cr) OR DCIN 201 – Intro to Film Analysis (4cr) OR DCIN 202 – History of Cinema (4cr)
· DCIN 203 – Digital Cinema Production (4cr)
· DCIN 313 – Design Problems in Sound & Light (4cr)

ELECTIVES (12 credits, including at least 8 credits upper division)
· Any DCIN course not on the list above
· COMM326 – Multimedia Storytelling
· COMM344 – Media Photography
· COMM472E – Broadcast Journalism
New Course Proposals
· COMM460F - International Fashion & Textiles
· COMM446/546 - Risk & Crisis Communication
· COMM486/586 - Health, the Internet, and Technology
Changes in Prerequisites
· COMM 300 - Research Strategies
REVISE COMM 200 or COMM 203 or DCIN 200 or DCIN 201 or DCIN 202 (New courses)
· COMM 302 - Communication and Media Theory
REVISE COMM 200 or COMM 203 or DCIN 200 or DCIN 201 or DCIN 202 (New courses)
· COMM 321 - Public Affairs Journalism
REVISE COMM 206 or COMM 322 or instructor permission.
· COMM 322 - Online Journalism
REVISE COMM 203 or COMM 206 or COMM 214 or DCIN 200 or instructor permission. (New course)
· COMM 324 - Nonverbal Communication
REMOVE all prerequisites
· COMM 326 - Multimedia Storytelling
REVISE COMM 206 or COMM 214 or both COMM 215 & COMM 215R or both EMDA 202 & EMDA 202R or DCIN 200 or COMM 322 or instructor permission.
· COMM 472E - Advanced Broadcast Journalism Production
REVISE COMM 172 or COMM 206 or COMM 214 or both COMM 215 & COMM 215R or both EMDA 202 & EMDA 202R or COMM 216 or COMM 321 or COMM 322 or instructor permission.
· COMM480A - Advanced Reporting Topics
REVISE COMM 206 or COMM 321 or COMM 322 or COMM 326
Social Media & Public Engagement Concentration
Under “Complete the following required courses:”

AMEND THE FOLLOWING

COMM 300 - Research Strategies 4 credits OR DCIN 300 - Creativity in Research 4 credits (NEW COURSE)

Under “Complete 8 credits from the following intermediate courses:”

REMOVE THE FOLLOWING

COMM 345 - Introduction to Cybernetics & Cyberculture 4 credits
COMM 362 - Transmedia Storytelling 4 credits

EMDA 204 - Digital Audio Foundations 2 credits
and
EMDA 204R - Digital Audio Foundations - Recitation 2 credits

EMDA 461 - Programming for Artists 1 to 4 credits
EMDA 320 - Writing Nonlinear 4 credits
EMDA 350 - Projects in Digital Media 1 to 4 credits

ADD THE FOLLOWING

ENG 295 - From Grammar to Style 4 credits
DCIN 301/COMM 301 - Media Innovation 1 to 4 credits (NEW COURSE)
ENG 327 - Technical Writing 4 credits



Under “Complete 12 credits from the following advanced courses:”

REMOVE THE FOLLOWING

COMM 407 - Seminar 1 to 4 credits
COMM 411 - Online Cultures 4 credits
EMDA 410 - Cultures of Video Gaming: The Serious Business of Play 4 credits

ADD THE FOLLOWING

COMM486 – Health, the Internet, and Technology (new course)
ENG 414 - Writing for Publication
ENG 480 - Advanced Rhetoric: Podcasting
BA 497 - Advanced MIS: Business Analytics

AMEND THE FOLLOWING

COMM 409C - Practicum/Internship in Social Media and Public Engagement 1 to 15 credits
SET LIMIT TO 8 CREDITS COUNTED FOR MAJOR

Communication Studies Concentration

Under “Complete 4 credits from the following interdisciplinary courses:”

ADD COMM 322 - Online Journalism
ADD COMM 326 - Multimedia Storytelling

Under “Complete 12 credits from the following advanced courses:”

ADD COMM446 – Risk and Crisis Communication (NEW COURSE)
ADD COMM460E - Visual Communication
ADD COMM460F - International Fashion and Textiles (NEW COURSE)
ADD COMM486 – Health, the Internet, and Technology (NEW COURSE)

Digital Journalism Minor
Required Core Courses (WAS 16 credits, NOW 20 credits):
COMM 206 - Multimedia Writing 4 credits
COMM 214 - Mobile Image Making 4 credits
COMM 322 - Online Journalism 4 credits
COMM 321 - Public Affairs Reporting or COMM 326 - Multimedia Storytelling 4 credits
COMM 323 - Strategic Social Media 4 credits

Choose 8 credits from the following (WAS 12 credits, now 8 credits):

ADD THE FOLLOWING
ENG 414 - Writing for Publication
ENG 480 - Advanced Rhetoric: Podcasting

REMOVE THE FOLLOWING
COMM 315 - Location Shooting for Film and Video 4 credits
COMM 362 - Transmedia Storytelling 4 credits

Communication Studies Minor
Under “Electives”

ADD COMM460D - Communication, Technology & Culture
ADD COMM460E - Visual Communication
ADD COMM460F - International Fashion and Textiles (NEW COURSE)
ADD COMM446 – Risk and Crisis Communication (NEW COURSE)
ADD COMM486 – Health, the Internet, and Technology (NEW COURSE)

OUTDATED COURSES TO DELETE

Not offered in previous 7+ years per iReports:
REMOVE THE FOLLOWING
COMM 320 - Topics in Hispanic Film
COMM 332 - Discourse Analysis of Social Problems
COMM 345 - Introduction to Cybernetics & Cyberculture
COMM 411 - Online Cultures

GRAD CHANGES
RENUMBERING ISSUE
We currently offer COMM 482 - Mass Media Ethics & Law, but the grad equivalent is in the catalog as COMM 581 - Mass Media Ethics and Law, with an undergrad course description and prereqs; preferred solution for us is to renumber to COMM 582 - Mass Media Ethics & Law, and apply the current course description from COMM 482: “Especially in context of rapid and relentless change in digital technology, contemporary society is also witnessing tumultuous evolution in the mass media, and in the ability of citizens to participate in the public sphere. In the domains of free speech, journalism, civic participation, copyright and more, the relentless pace of technological innovation presents new challenges for both the audiences and the producers of media content. In this course, we will explore the ethical and legal foundations of the mass media, and connect past cases and principles that can guide current and future action by media professionals and citizens.” Prereq: COMM300 or other approved course in research writing
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