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BA 509 - Internship 

1 to 6 credits 
Provides an opportunity to apply academic concepts in real-world work settings, including for-profit, nonprofit, and government organizations. Internships must be approved by the Internship Coordinator prior to start of work experience. Graduate advisor approval is also required. Repeatable for up to six credits. One credit equals 30 internship hours. This class will meet for the first five weeks of the term. Prerequisite: BA 324 .
 Grade mode designated on a CRN basis each term. Students should consult current term schedule.
Graded (A-F) only
BA 531 - Consumer Motivation and Behavior 

4 credits 
Applies psychological sociological and business principles to the explanation of consumer behavior. Explains the marketing strategy plan through examination of motivation, perception, and learning principles. Discusses consumer behavior case problems. Prerequisite(s): BA 330. 
Graded (A-F) only.
BA 532 - Promotion Policy 

4 credits 
Addresses advertising and promotion from the viewpoint of influential beliefs, attitudes, intentions, and behavior. Covers advertising and promotions, personal sales, public relations, publicity, and other communication tools. Examines television, radio, newspapers, magazines, out-of-home, direct mail, and interactive media, including the internet. Uses practical exercises for planning and designing and integrated marketing campaign using multiple media. Students are given opportunities to make managerial decisions about how to communicate with consumers. Prerequisite(s): BA 330. 
Graded (A-F) only.
BA 535 - One-to-One Marketing 

4 credits 
Advanced course in techniques and practices of one-to-one marketing to end-user consumers and businesses, including catalog, telemarketing, and direct mail. Includes Customer Relationship Management (CRM), advertising, database management, distribution or fulfillment, and measurements of performance and customer value. Also covers direct marketing for nonprofit organizations. Uses local direct marketing companies as examples. Open to non-admitted business students and non-business majors. Applies to the Certificate in Interactive Marketing and E-Commerce (CIMeC). Prerequisite(s): BA 330 or instructor consent. 
Graded (A-F) only
BA 536 - Internet Marketing and E-Commerce 

4 credits 

Advanced course in marketing goods and services online.  in cyberspace. Extends the database development and relationship marketing skills taught in BA 435 to e-commerce and the Internet. Subjects include the increasing trend toward one-to-one marketing, Internet infrastructure, digital technology, the potential for building powerful online communities, personalization, online advertising, brand-building, product development, online pricing, customer support, transaction processing, and fulfillment, search engine optimization, search engine marketing, social media, and website analytics.  Uses local Internet marketing companies and dotcom cases as examples. Open to nonadmitted business students and non-business majors. Applies to the Certificate in Interactive Marketing and E-Commerce (CIMeC).
 Graded (A-F) only
BA 545 - Business Marketing 

4 credits 
Examines the significant differences between marketing to industrial organizations and consumer retailing. Focuses on industrial buying practices, market segmentation techniques, formation of an effective marketing mix, and the impact of technology and innovation on marketing strategy. 
Graded (A-F) only
BA 548 - Mediation and Conflict Management 

4 credits 
Introduces students to the fundamental concepts and theories of dispute resolution and assists them in developing the basic skills and knowledge for productively managing their own and intervening in others’ disputes. Class time consists primarily of practice and roleplay, as well as lecture, lecture-discussion, and coaching by professional mediators. Certificate of completion provided with successful completion of the course. Additional fees/tuition may apply. (Cross-listed in other departments.)

BA 584 - Business Information Systems: Analysis and Design Process Improvement
4 credits 
Reviews the theory and practice of information systems development quality improvement, with an emphasis on modeling of business processes, development of decision support tools, and performance measurement. Prerequisite(s): BA 382Math 243 or equivalent. Junior standing or above.
Grade mode designated on a CRN basis each term. Students should consult current term schedule.
Graded (A-F) only
BA 596 - Building Decision-Making and Business Analysis Models Using Excel

4 credits 
Develops advanced Excel skills in designing and developing decision models in business analysis. Students apply advanced Excel functions and procedures in developing interactive business decision making models and tools for use in the areas of finance, accounting, operations management and management science.
This course is suitable for students who have successfully completed most of the core courses in finance, operations management, and accounting in their respective programs. Students must be functionally skilled using more advanced Excel functions. Students who simply have basic working knowledge of Excel will need to do some pre-term Excel preparation. Pre-term course modules and how-to videos will be provided via Moodle course for students who need to brush up on the basics of Excel.    Prerequisite:  BA285 or instructor permission
Graded (A-F) only

BA 597 - Advanced MIS: Business Analytics
4 credits 
Advanced course in management information systems with an emphasis on the use of business analytics to drive decisions and actions. Hands-on exercises and projects illustrate and promote further understanding of the topics. Includes SQL querying, data presentation, and data visualization techniques. 
Grade mode designated on a CRN basis each term. Students should consult current term schedule.  
Graded (A-F) only

