M E M O R A N D U M
TO:		Jeremy Carlton, Business Program
FROM:		Melissa Anderson, Subject Librarian for Business & Emily Miller-Francisco, Collection Development Librarian
DATE:		April 25, 2022
SUBJECT:	Resources to support proposed Minor in Marketing
The HECC review and approval processes for new programs and certificates examines adequacy of resources needed to sustain a quality offering.  Statement of adequacy of library resources is requested in the New Program Proposal form (3.c) and as two line items in the required Budget Outline Form (Library/Printed and Library/Electronic).  

DATABASES 
Hannon Library provides access to several databases that could be used by students researching topics in Marketing. Included in the library’s collection of relevant databases are ABI/Inform, Business Insights: Global, IBISWorld, LexisNexis Academic, Mintel, and Statista.  ProQuest Central is a very large, multi-disciplinary, academic full-text database that will likely also prove useful. We do not have access to marketing-specific databases such as AdForum Creative network,  Euromonitor, or eMarketer. We are currently trying out a subscription to Business Source Elite which provides access to Harvard Business Review digital content which may also be useful to students researching marketing topics. 
JOURNALS 
Through various library subscription packages, SOU students have electronic access to articles in a number of marketing and marketing-related journals, including Journal of Marketing, Journal of Interactive Marketing, Marketing News, Journal of Marketing Research, Journal of Marketing Theory and Practice, Journal of Marketing Management, Journal of International Marketing, and more. Our print journal subscriptions have decreased greatly in the past several years, and we do not currently subscribe to any print journals in this area. We do, however, have subscriptions to a number of print magazines on business and marketing related topics such as AdAge, Bloomberg Businessweek, Forbes, Fortune, Inc., Harvard Business Review, and Oregon Business. Through electronic access to articles through database subscriptions and use of our interlibrary loan service, the library has been able to meet student needs for academic journal articles and should be able to continue to do so.

BOOKS
[bookmark: _GoBack]Currently Hannon Library’s collections include over 3000 books and ebooks books relating broadly to marketing published in the past ten years.  The library’s budget for print books supporting the business program ($1100 this year) has proved adequate in recent years, although if demand continues to shift to more expensive ebooks, the library may need additional funding to further develop this area of the collection. SOU students also have access to print books from other libraries in our consortium, which raises the number of recent books and ebooks on marketing topics available to students to over 8500.

ADEQUACY OF LIBRARY HOLDINGS TO SUPPORT PROPOSED MARKETING MINOR
Hannon Library holdings are currently adequate to support the proposed Marketing Minor, since it will utilize holdings currently maintained to support the Business program generally. The library is not requesting additional funding for print or electronic materials to support this proposed minor. Therefore, these are the amounts to use in the HECC Budget Outline Form:

	Library/Printed		$0
	Library/Electronic	$0


Thank you for the opportunity to review and respond to the proposal.
