


New Program Proposal

NOTE: This form should be used for new certificates, new minors, or new concentrations to existing degrees.  For new majors/degrees, complete the HECC new program proposal form as well as this form.  

New Program name: Minor in Marketing
CIP Code:  (Classification of Instructional Program): 52.1401

Impact statement:

1.  What is the expected effect of this program on existing courses (both within your department/program or elsewhere in the SOU curriculum)?  
This will be the second minor in the School of Business after Business Administration. The program will likely serve to increase enrollment in several of the existing business courses.

2. Will any prerequisites or other course requirements affect other departments/programs?  No  If so, the relevant chairs or program directors should be notified to determine if those departments/programs have sufficient capacity to meet these requirements.  Please document your research into this possible impact.
[bookmark: Text5]     

3. Program Resource evaluation:

a. Faculty:  Cite faculty availability or needs and impact on other teaching obligations.  If additional faculty teaching hours are needed, how will that need be met?
All courses in the proposed minor are offered at least once per year. All courses still have capacity and we do not expect any issues.
 

b. Facilities: Cite any additional need for classrooms, equipment or laboratory space and how that need will be met.
Considering that all courses in the minor are existing courses, the minor will not substantially impact general facilities at SOU. 
 

c. Library: Are Hannon Library resources sufficient to meet the needs of this program?  (Check with the library staff and attach a copy of their report.)
The courses in the minor will not generate much, if any, additional resources need. 
Hannon Library’s collections contain over 900 print and e-books on marketing alone, including 40 specifically on the subjects of marketing and marketing communication since 2010.  

d. Other:  Are any other resources needed to support this program?  If so, please document them and explain how they will be obtained.
No 

4. Catalog copy for the new program, including requirements and electives.
The minor in Marketing is intended to provide liberal arts students a further specialization in marketing.  This program will provide students from a diverse range of majors a marketable skill set that will complement their major programs.  In particular, students from Communication and Psychology who find themselves working in the creative side of both for profit and not for profit organizations need preparation in terms of reaching stakeholders to further the goals of their respective organizations. 
The curriculum is in line with other minors at SOU with a total of 28 credits

Required Courses (24 credits)
· BA 211 - Financial Accounting 4 credits
· BA 213 - Managerial Accounting 4 credits
· BA 330 - Principles of Marketing 4 credits
· BA 441- Marketing Channels Mgt and Pricing Strategy 4 credits
· [bookmark: _GoBack]BA 432- Promotion Policy 4 credits
· BA 444- Product Policy 4 credits

Approved Marketing Elective (4 credits)
Choose one from the following
· BA 384 – Adv. Business Applications Database (4)
· BA 431 – Consumer Motivation & Behavior (4)
· BA 434 – Sales Management (4)
· BA 435 – Direct Marketing (4)
· BA 436 – Internet Marketing & E-Commerce (4)
· BA 445 – Business Marketing (4)
· BA 446 – Retail Management (4)
· BA 447 – International Marketing (4)
· BA 450 – Using GIS in Business (4)
· BA 476 – Business Ethics (4)

To be awarded the Minor in Marketing, students must complete the course requirements listed above and the SOU requirements for a BA or BS degree or the transfer equivalent. A majority of the credits must be taken at SOU. All courses taken for the minor must be completed for a letter grade. Students must maintain a minimum GPA of 2.5 or higher in all Business Courses. This minor program is open to undergraduate students only.



5.  Please provide written verification of contact with the Chair of any other departments or programs affected by the new program.
No courses outside of Business impacted.
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