


New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: DCIN 301
 
2. Course title: Innovations in Creative Media

3. Abbreviated title for class schedule (30 characters or less): Innovations in Creative Media

4. Credit hours:   1
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)
5. Catalog description: 

Through this one-day, conference-styled course, students will collaboratively engage with the latest technological developments, industry trends, and contemporary problems in the professional world of creative media.


6. Prerequisites (to add each additional prerequisite, start a new line):
(See attached Note for samples)
[No prerequisites or co-requisites]

[bookmark: Text27]A. (course prefix, (space) and number)       or       or       or       or      

B. (course prefix, (space) and number)       or       or       or       or      

C. (course prefix, (space) and number)       or       or       or       or      

7. Co-requisites (including labs, if any): 
A. (course prefix, (space) and number)       or       or       or       or      

8. Major/Class restrictions: Please indicate any class or major restrictions:  
Sophomore Standing

9. [bookmark: Text34]Is course repeatable? Yes X  No       If Yes, list maximum credits: 4 credits

10. Labs requirements: If course includes a lab: # of hours lecture: N/A ; # of hours lab:N/A

11. [bookmark: _GoBack]Fees: List any course fees:  up to $90 technology fee

12. [bookmark: Text29][bookmark: Text30]Grade Mode:  Graded only:        Pass/No Pass only:         Option: X

13. CIP Code: Six-digit CIP code (check with your Division Director):  50.0602

14. Special qualifications; Is course proposed for (yes/no): 
[bookmark: Text32]A. University Studies?  N/A  If yes, list Strand(s)      
 
[bookmark: Text25]B.  Honors?       

15. Cross-listing: List any cross-listing:       and       and       and       and      

16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course? 

This one-credit, conference-styled course will be offered twice each year, with students required to collect four credits over the course of their program of study. Each course offering will introduce contemporary, cutting edge trends and developments in the professional world of creative media, featuring guest speakers and/or workshops that engage the students in discussions and collaborative exercises to apply the conference material to their own educational or professional goals. 

The unique conference-style organization of this course is a way for the major to be responsive to the latest innovations and developments in a fast-moving industry. It has no prerequisites (but requires sophomore standing), so will attract advanced students from other divisions, majors, and concentrations, especially, we believe, Business, Communication Studies, SMPE, EMDA, and Theater, creating productive cross-division and interdisciplinary connections. Networking among lower- and upper-division students, and between students, faculty, and guests is one of most promising aspects of this course, and responds to requests from students that we build a more vibrant professional and learning community on campus. The flexibility of a one-credit course will serve non-traditional students well, and allow for mid-term enrollments. 

At its best this course will offer a regular interface between the university and regional- and state-level innovators, business leaders, and technologists, creating opportunities for further institutional engagement, and professional opportunities for our students. 

B. Alignment:  
1. How does this course align with the unit’s mission plan? 
This course serves several missions for the unit: offering professionalization opportunities for our students, helping keep the major current and up-to-date, and creating more engagement with regional creative industries.

2. How does the course fit into the rest of the unit’s curriculum? 
The course is part of the upper division core requirements for the major. Students are expected to register and attend four “Innovations in Creative Media” conferences over their course of study.

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 - 0; Year 2 - 50; Year 3 - 50 

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Andrew Gay, Christopher Lucas, Erik Palmer, or Precious Yamaguchi
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations. No impact
c. If additional faculty members are needed, how will that need be met?
 No additional faculty needed.

2. Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. 
The course can be taught with existing instructional spaces. It may require a large classroom to accommodate expected enrollment and may require break-out spaces depending on the design of the conference.

3.  Other:  
a.   Are Hannon Library resources sufficient to meet the needs of this course? Yes
b. 	Are any other resources needed to support this course?  No.  
If so, please explain how they will be obtained. N/A

E. External impact:
1. What is the expected effect of this course on existing programs elsewhere in the university?  
None.

2. Will any of your prerequisites affect other academic programs?  N/A   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.




17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)
A. Course description (same as Catalog description, above)

B. Learning objectives of the course

C. Required texts

D. Course format

E. Other – any other relevant materials needed to explain the goals and teaching methods of this course.

Approvals:


_____________________________		_____________________
      Signature of Division Director			Date

4/29/16


DCIN 301 Innovations in Creative Media
Condensed Course Syllabus

A. Course description

Through this one-day, conference-styled course, students will collaboratively engage with the latest technological developments, industry trends, and contemporary problems in the professional world of creative media.

B. Learning objectives of the course

Note: specific themes and topics of this course are not predetermined, so will vary with each offering in fall and winter terms.

At the completion of this course, student will be able to:

· Describe principal creative industries in Southern and Greater Oregon, and their relative economic impact.
· Describe their emerging skills, knowledge, and abilities in terms appealing to creative industry.
· Apply principles of collaborative learning through reflective exercises and assignments built around conference topics and themes.
· Demonstrate an ability to apply new information and developments to their future career research or planning.

C. Required texts

None.

D. Course format

1 Credit, one-day conference format, with end-of-term assessment deliverable (paper, presentation, or video).
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