


New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: COMM 300B

2. Course title: Creativity & Research

3. Abbreviated title for class schedule (30 characters or less): Creativity & Research

4. Credit hours:   4
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)
5. Catalog description: 

Students will examine key concepts and methods of gathering and evaluating information in the context of conceptualizing and writing for the creative industries. 

6. Prerequisites (to add each additional prerequisite, start a new line):
(See attached Note for samples)

A. (course prefix, (space) and number)   COMM 200 or COMM 203 or COMM 290 or DCIN 201 or DCIN 202

7. Co-requisites (including labs, if any):  N/A
A. (course prefix, (space) and number)       or       or       or       or      

8. Major/Class restrictions: Please indicate any class or major restrictions: Junior standing

9. [bookmark: Text33]Is course repeatable? Yes        No X  If Yes, list maximum credits: N/A

10. Labs requirements: If course includes a lab: # of hours lecture: N/A ; # of hours lab:N/A

11. Fees: List any course fees:  N/A

12. [bookmark: Text29][bookmark: Text30]Grade Mode:  Graded only:        Pass/No Pass only:         Option: X

13. CIP Code: Six-digit CIP code (check with your Division Director):  50.0602

14. Special qualifications; Is course proposed for (yes/no): 
[bookmark: Text32]A. University Studies?  N/A  If yes, list Strand(s)      
 
[bookmark: Text25]B.  Honors?       

15. Cross-listing: List any cross-listing:       and       and       and       and      



16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course? 

This course retools COMM 300 Research and Writing Strategies to the needs of students
engaged in media production-oriented courses of study including DCIN and SMPE. We
see value in a writing intensive course that focuses on gathering and assessing
information and preparing an organized research report with citations, especially as a
precursor to artistic or client-based work. The current Research Strategies course has
traditionally focused on reviewing academic literature and producing a research paper
focused on communicative approaches, such as interpersonal, intercultural, small group,
and so on. COMM 300 would retain an emphasis on training students to develop a
rigorous system of locating and assessing information from a range of sources, effective
use of the library, clear writing, and formatting citations. However, it shifts the focus of
the learning outcome, from preparing an academic literature review or research paper
to a more curatorial process of assembling factual, narrative, and visual material to be
used in the conceptual phase of preparing a detailed, factually-grounded script,
campaign, look book, portfolio, proposal, or similar foundational documents commonly
used in artistic or client-based work, including creating archives shareable with
collaborators or supervisors. Students will also prepare an annotated report on that
archive.
The primary rationale for this course is to create a learning outcome more in line with
the professional and creative needs and interests of media-oriented students. However,
the research approaches we will cover in the class may extend to other information-
gathering techniques, such as interviewing, participation observation, or other methods,
if the topic warrants. In keeping with the experiential and community-facing spirit of this
curriculum, this wide range of data-gathering approaches will encourage students to
explore the greater Rogue Valley community for expert perspectives, engaging with
regional or national communities of interest around topics or genres, and otherwise
explore the social, psychological, and cultural concerns raised by their creative concepts.

A trial version of this course will be offered in Spring 2019 as a COMM 399.


B. Alignment:  
1. How does this course align with the unit’s mission plan? 
This course is preparatory for students to pursue professional level work in the film, media, and creative industries.

2. How does the course fit into the rest of the unit’s curriculum? 
The course is in the Upper Division core and a prerequisite for 400 level courses, DCIN 410 (Capstone) and DCIN 460 (Visual Communication). 

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 - 20; Year 2 - 25; Year 3 - 30 

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Christopher Lucas or Andrew Gay
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations. None.
c. [bookmark: _GoBack]If additional faculty members are needed, how will that need be met?
 No additional faculty needed.
2. Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. 
The course can be taught with existing resources and teaching spaces.

3.  Other:  
a.   Are Hannon Library resources sufficient to meet the needs of this course? Yes
b. 	Are any other resources needed to support this course?  No.  
If so, please explain how they will be obtained. N/A

E. External impact:
1. What is the expected effect of this course on existing programs elsewhere in the university?  
No effect on existing programs but will take some students from COMM 300.

2. Will any of your prerequisites affect other academic programs?  N/A   

NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.




17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)
A. Course description (same as Catalog description, above)

B. Learning objectives of the course

C. Required texts

D. Course format

E. Other – any other relevant materials needed to explain the goals and teaching methods of this course.

Approvals:


_____________________________		_____________________
      Signature of Division Director			Date

4/29/16


COMM 300B Creativity & Research
Condensed Course Syllabus

A. Course description

Students will examine key concepts and methods of gathering and evaluating information in the context of conceptualizing and writing for the creative industries.

B. Learning objectives of the course

At the completion of this course, student will be able to:

· Identify a topic, question, story, campaign or other creative object to research with an intention to develop a new creative concept.
· Recognize differences between sources of information and demonstrate an ability to assess relevance and value to their creative concept. 
· Collect and catalogue information and examples from a range of sources.
· Differentiate sources that are credible and/or appropriate for the communicative intentions of their work.
· Restate and explain the differences between plagiarism, paraphrasing, adaptation, remixing, research, and other aspects of ethical intellectual and creative exchange.
· Develop a process for curating information and examples in relation to the creative concept in a manner shareable with collaborators.
· Assess their concept and archive in relation to its interactions with other cultures, representations, and identities, and their own social positioning and biases as a creator.
· Compose and produce a research report.
· Annotate their report using a standard citation method.
· Substantively revise their report based on peer- and faculty feedback.

C. Required texts

No required textbook. Faculty may provide readings.

D. Course format

4 Credit, twice weekly meetings, lectures, discussion, and peer support.
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