New Course Proposal
Submit completed form electronically
 
1. Course prefix and course number: COMM196
 
2. Course title: Digital Life & Online Skills

3. Abbreviated title for class schedule (30 characters or less): Digital Life & Online Skills

4. Credit hours: 4
(note:  if credits are variable, list range of credits (e.g. 1-8 credits)
5. Catalog description: Introduces a wide variety of fundamental skills in digital and social media. Although most students in higher education use digital technologies such as smartphones and social media platforms every day, an emerging body of scholarly research has demonstrated the need for instruction in competencies such as online privacy, personal reputation management, critical information gathering, online collaboration and appropriate sourcing of intellectual property for personal and professional use. This course provides that learning in a fast-paced, interactive format in which students use online technologies to critically explore the impacts of rapidly evolving technology on Digital Life.

6. Prerequisites (to add each additional prerequisite, start a new line):
(See attached Note for samples) 

[bookmark: Text27]A. (course prefix, (space) and number)       or       or       or       or      

B. (course prefix, (space) and number)       or       or       or       or      

C. (course prefix, (space) and number)       or       or       or       or      

7. Co-requisites (including labs, if any): 
A. (course prefix, (space) and number)       or       or       or       or      

8. Major/Class restrictions: Please indicate any class or major restrictions:      

9. [bookmark: Text33][bookmark: Text5]Is course repeatable? Yes        No X If Yes, list maximum credits:      

10. [bookmark: Text24][bookmark: Text6]Labs requirements: If course includes a lab: # of hours lecture:       ; # of hours lab:      

11. [bookmark: Text4]Fees: List any course fees:      

12. [bookmark: Text30][bookmark: Text31]Grade Mode:  Graded only: X  Pass/No Pass only:         Option:      

13. CIP Code: Six-digit CIP code (check with your Division Director): 
09.0199 Communication and Media Studies, Other 

14. Special qualifications; Is course proposed for (yes/no): 
[bookmark: Text32]A. University Studies?  NO  If yes, list Strand(s)      
 
B.  Honors? NO 


15. Cross-listing: List any cross-listing (and please complete the Cross-list proposal form at https://inside.sou.edu/provost/curriculum.html):       and       and       and       and      

16.  Strategic justification for proposed course: 
A. Rationale: What is the overall strategic rationale for offering this course? COMM196 updates and replaces COMM195 – Digital Life in the Communication Program’s curriculum. COMM195 is currently required for all students in the program’s concentrations in Communication Studies and Social Media & Public Engagement. COMM195 is currently offered for two credits, but COMM196 will add further content to justify four credits. This change responds to student feedback, which has long indicated that they would prefer a four-credit option for this topic. It is also our goal to include formal instruction in online productivity platforms such as Google Docs, Sheets and Slides, which have become standard tools in many of the industries that our majors hope to join, and which feature new communication challenges when used in the style of online collaboration now common in a post-Covid workplace. This revision also addresses practical issues in intellectual property, copyright, and fair-use. IP is addressed in other Comm program courses such as COMM482 – Media Ethics & Law, and COMM323 – Strategic Social Media, but we plan to offer more systematic practical insights for students earlier in their SOU journey.

B. Alignment:  
1. How does this course align with the unit’s mission plan?
COMM196 expands our program commitment to guide students to be better communicators in every form and channel. In this case, we especially single out online and digital communication as an area for serious study and ethical practice, and understand the digital world as inseparable from the social fabric within which we all now live. 

[bookmark: _GoBack]2. How does the course fit into the rest of the unit’s curriculum?
COMM196 is a required course for all Communication majors, replacing another required course. Because of the change in credits for COMM195/196 and other proposed adjustments in our curriculum for 2021-22, our concentrations in Communication Studies and Social Media & Public Engagement will each drop from 68 to 66 credits.

C. Enrollment: What is the new course’s estimated enrollment each time it is offered over a three-year period? Year 1 80; Year 2 80; Year 3 80 

D. Resource evaluation: What resources – faculty, equipment, lab space, etc. -- will be needed to offer this course and how will those resources be obtained?
1.  Faculty:  
a. Who will teach the course?  Erik Palmer and Kristin Hocevar are our current instructors in COMM195, and will lead the way for COMM196.  
b. Evaluate unit’s faculty availability and/or needs and the impact on other teaching obligations.  With the overall reduction in required credits for the Communication major, we anticipate no net impact on faculty loading. 
c. If additional faculty members are needed, how will that need be met? N/A

2.  Facilities:  Cite any additional need for classrooms, equipment or lab space; explain how that need(s) will be met. N/A

3.  Other:  
a.   Are Hannon Library resources sufficient to meet the needs of this course? Yes, the needs for COMM196 are equal to those for COMM195, yielding no net impact.
b. 	Are any other resources needed to support this course?  NO  
If so, please explain how they will be obtained.  N/A

E. External impact:
1. What is the expected effect of this course on existing programs elsewhere in the university? None  
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.

2. Will any of your prerequisites affect other academic programs? None   
NOTE:  Please document your contact with other academic programs which may be affected by this new course and the response you received.




17.  Syllabus (condensed)
(Attach an accompanying, condensed syllabus, which should include the following items.  Schedules and similar details are not required.)

A. Course description (same as Catalog description, above)

Introduces a wide variety of fundamental skills in digital and social media. Although most students in higher education use digital technologies such as smartphones and social medial platforms every day, an emerging body of scholarly research has demonstrated the need for instruction in competencies such as online privacy, personal reputation management, critical information gathering, online collaboration and appropriate sourcing of intellectual property for personal and professional use. This course provides that learning in a fast-paced, interactive format in which students use online technologies to critically explore the impacts of rapidly evolving technology on Digital Life.

B. Learning objectives of the course

1. Understand how demographics shape the quality of online communication, especially in the context of technology access, privilege, and marginalized communities.
2. Demonstrate practical competence in online communication and collaboration to achieve professional or academic goals, using standard and emerging technology platforms such as Slack, Google Suite and Zoom.
3. Understand the nature of identity and self-presentation in online communication, also connecting with scholarly traditions for interrogating interpersonal communication.
4. Explore the role in contemporary communication media in the practical deployment of trust and epistemology, especially in the context of the circulation and verification of information.
5. Learn practical strategies and tactics related to personal privacy and online security in digital spaces, including those related to online bullying and harassment.
6. Explore digital skills and their relevance to the future career aspirations and intellectual development of students.
7. Establish basic competence in sourcing and using content retrieved from the Internet for personal, artistic, educational and professional purposes, including accurate understanding of copyright and fair-use.

C. Required texts

COMM196 features no required texts, but relies heavily on assigned readings drawn from online and scholarly sources.

D. Course format

COMM196 is designed to be instructed in diverse formats, including in-person, hybrid, and fully online. It supports both synchronous and asynchronous instruction.


Approvals:
[image: ]	Nov 25, 2020
_____________________________		_____________________
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