What is the change?
Add the Information Analysis and Decision-Making (IADM) concentration to the Online MBA Program Catalog text. This proposed addition to the 2021-2022 Catalog is highlighted in yellow in the next page. Please note that the IADM curriculum is an existing and previously approved concentration in the MBA Evening program. We would like to make this concentration available to our Online MBA Program.

Rationale for the Immediate Change:
[bookmark: _GoBack]In partnership with the Academic Partners, the MBA Program has recently identified an opportunity to expand its offerings in the Online MBA program to add a new concentration starting in the Fall 2021 term.  Market research, supported by student feedback via a survey conducted in early spring of 2021, indicated a demand for the Information and Analysis for Decision-making (IADM). Based on this, and in collaboration with our partner, AP, we determined the need to add the IADM concentration to the Online Program. AP is ready to launch its marketing and promotion campaign in mid-September.  We would like to take advantage of this golden opportunity to expand our Online MBA program as early as in AY 2021-2022. Getting the IADM concentration added to the list of Online MBA concentrations for 2021-2022 will allow us to recruit and admit new students to this concentration as early as the Fall 2021 term.



2021-2022 CATALOG

Online MBA Program Format
· Classes offered in this program format are all fully online.
· Each academic year has five seven-week terms
· Students may enter the program at any term.
· The Online MBA degree can be completed in as little 16 months.
· Students in this program can earn a general MBA or can choose from five Concentration areas: Accounting, Business Analytics, Finance, Healthcare Administration, Information Analysis and Decision-making, and Marketing.
· For more information about this program, visit https://online.sou.edu/programs/


Approved Graduate Electives (12-16 credits)

Elective credits for concentrations - 12 to 16 credits depending on the concentration option. The concentrations for the Evening MBA Program are:
· General MBA (12 elective credits)
· Accounting (12 elective credits)
· Business Analytics (12 elective credits)
· Finance (12 elective credits)
· Human Resources (16 elective credits)
· Information Analysis and Decision Making (12 elective credits)
· Marketing (12 elective credits)
· Nonprofit (16 elective credits)
· Sustainability (12 elective credits)
· MBA for the Arts (15 elective credits)

Elective credits for concentrations - 12 credits per concentration option. The concentrations for the Online MBA Program are:
· Accounting (12 elective credits)
· Business Analytics (12 elective credits) 
· Finance (12 elective credits)
· General MBA (12 elective credits)
· Healthcare Administration (12 elective credits)
· Information Analysis and Decision-Making (12 elective credits)
· Marketing (12 elective credits)
Electives are selected in consultation with and approval by the MBA Program Coordinator.
 
