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The programs, courses, and policies below have been approved by the
Graduate Council and are now forwarded to the Faculty Senate for approval.


POLICY CHANGES

Minimum Grade Requirement  Approved Spring 2015 
Change the minimum grade for individual courses in graduate programs from B- to C-.

Graduate Council Membership  Approved 3/2/16 (5Y, 0N, 0A)
Increase the number of voting members in the Graduate Council from six to seven. This would not change the quorum requirement, but would increase the likelihood of achieving a quorum and allow for an additional graduate program to be represented.

Graduate Credit Load  Approved 2/3/16 (4Y, 0N, 1A)
Remove the cap on graduate credits during the regular academic year and the summer. 

Graduate Faculty  Approved 2/17/16 (4Y, 0N, 0A) 
Clarified the criteria for the three distinct categories of graduate faculty and updated the three nomination forms. See attached forms. 
Question: Should we hold this for the second “notification only” summary? 


NEW PROGRAMS

MBA Concentrations  Approved 12/2/15
Create concentrations within the MBA program, using existing courses and faculty: Accounting, Finance, Information Systems, Human Resources, Marketing. See attached proposal.
  
MBA for the Arts Concentration  Approved 12/2/15
Create sixth concentration. See attached program proposal. Two new courses included below.

Questions: 
Is more explanation needed here or is referencing the proposals enough? 



PROGRAM MODIFICATIONS

EDUCATION   Approved 12/2/15 (6Y, 0N, 0A)
Question: Does any of this need Senate approval or just notification? 

Master of Arts in Teaching (MAT)
· Update text to reflect TSPC-mandated changes.
· MAT Instructional Courses
· Credits change from 41-45 credits to 44 credits.
· Replace all current ED-prefix courses with the following MAT courses: MAT 521, 522, 523, 524A/B, 525, 526, 527A/B, 528A/B, 529, 530, and 531.
· MAT Field  Experience
· Replace all current ED-prefix courses with the following MAT courses: MAT 520, 540, 541, 542, 543.

Education (MEd) and Continuing License Program, MA or MS
· Change name to Education (MEd), MA or MS.
· Requirements for  Admission to the MED Programs:
· In #4, i:  eliminate this section (pertains to TOEFL exam score)
· In #4, j: eliminate this section (pertains to IELTS exam score)
· Exit Exam Program Completion requirements for the Master’s in Education Degree: remove words “Exit Exam” from heading.
· Remove the two paragraphs currently in this section, and replace with “Candidates for the Master in Education must register for ED 503 Thesis/Project to complete a thesis or project during the last year of their program following Southern Oregon University’s “Guidelines and Style Manual for Theses and Projects. “
· Continuing Teaching License Program – remove this section from the catalog.
· Master of Arts or Science in Education/Standard Licensure Program: Professional Non-licensure track – remove “/Standard Licensure Program” from heading.
· Add new paragraph about the MED Professional Track, to replace current sentence.

English for Speakers of Other Languages (ESOL)/Bilingual Endorsement Program
· Requirements total 20 credits
· Courses include ED 521, 543, 544, 545, 546; students must pass the NES ESOL exam with a passing score of 228; to add the Bilingual portion of the endorsement candidates must have a score at the Advanced level of the ACTFL OPI.

Read Oregon Reading endorsement Program
· Update consortium from five to three universities (EOU, PSU, SOU).


PSYCHOLOGY  Approved 2/17/16 (4Y, 0N, 0A)
Change name of program from Mental Health Counseling to Clinical Mental Health Counseling.


SPED
Question: Do any of the program modifications need to be approved by Senate, e.g., removing all labs, course credit amount changes, replacing one course with two (using A and B designations). The one new course included below. 

NEW COURSES

COMMUNICATION  Approved 12/2/15 (6Y, 0N, 0A)

COMM 460E/560E, Visual Communication, 4 credits 
Provides a comprehensive overview of the diverse frameworks by which we explain, explore and understand visual methods of communication. Students will gain a scientific understanding of visual communication (encompassing biological and cognitive models of vision), plus a social understanding (encompassing interpretation, content analysis, semiotics, discourse analysis and critical perspectives on the production and reception of visual content). This course also addresses changes in the nature of visual communication driven by the digitalization of media in the 21st century. COMM 460E fulfills University Studies Integration Strand H – Science, Technology & Society.


ENVIRONMENTAL EDUCATION  Approved 2/3/16 (4Y, ON, OA)

EE 529, Environmental Education Program Administration, 3 credits (CIP 13.1338)
Focuses on the administrative elements necessary to design and implement safe and effective environmental education programs based on North American Association of Environmental Education Guidelines for Excellence. Topics will include a strong focus on program evaluation and reporting in addition to contract negotiations, liability insurance, grant writing, certifications and accreditations, marketing, safety, personnel management, and more.


ENVIRONMENTAL STUDIES
Question: Need to list the 500 levels of split-level courses that were removed from catalog in error previously?  See minutes 1/20/16.


MAT  Approved 12/2/15 (6Y/0N/0A)

MAT 520, Reflective Professional Practice, 1 credit 
Engages students in ongoing personal and professional reflection and learning.  Students learn to use evidence to continually evaluate their self-development and classroom practice with a particular emphasis upon identifying the effects of their choices and actions upon learners, families, other professionals and the community.  

MAT 521, Foundations of Education Research, 4 credits 
Examines literature and research from diverse social science disciplines to present American public education in its historical and social contexts. Particular emphasis is placed upon the multicultural history, social and political changes of public education in the United States and the implications of the increasing diversity of students and society. Focuses on identifying relevant research questions and problems of practice, including literature reviews, data collection, data analysis, ethics and the appropriate use of information technology. This course also assists students’ identity development as teacher-researchers through the use of action research to assess teaching effectiveness in relation to student learning outcomes. 



MAT 522, Learning Differences, 4 credits 
Examines how an understanding of individual differences and diverse cultures can be used to promote inclusive learning environments that enable each learner to develop self-awareness and demonstrate care for self and others.  Explores how learners grow and develop across linguistic, cultural and developmental differences and prepares students to design and implement developmentally appropriate, culturally responsive and challenging learning experiences for individuals with diverse learning styles and backgrounds.

Question: Include MAT 523-543, replacements for existing courses? (On Penny’s summary sheet.)


MBA 

Two new courses to be offered as part of the new MBA for the Arts:

BA 410/510, Events, Meetings, and Conventions, 4 credits. Approved 1/13/16 (5Y, 0N, 0A)
This course seeks to introduce students to a more specialized area of study focusing on events, meetings, conventions and exhibition planning. In-depth analysis of convention and exhibition planning will provide students an understanding of managerial strategies whilst embracing a functional and operational context which is transferable to every sector of the hospitality industry.

OCA 507, Arts Administration and Development, 2 credits. Approved 12/2/15 (6Y, 0N, 0A)
This course will explore the unique aspects of arts administration and development activities in arts organizations and for individual artists. Topics will include budget development, organizational governance, donor cultivation, arts grants from foundations and public agencies, business sponsorship, special events, specialized  management of arts organizations, grants development, and current topics affecting artists and arts organizations.


MUSIC  Approved 11/4/15 (5Y, 0N, 0A)

MUS 474/574, Lab Ensemble, 1 credit (CIP 50.0912)
Refine teaching skills while gaining additional performance experience on a non-primary instrument. Students will have a teaching experience through practical applications while receiving immediate feedback. The apprentice teacher will focus on effective delivery of information, diagnostic skills to solve problems, classroom management, time management and proper repertoire and methods appropriate for the grade levels and medium. The class is open to choral and instrumental music education students.


OUTDOOR ADVENTURE LEADERSHIP  Approved 12/2/15 (6Y, 0N, OA)

OAL 433/533, Outdoor Adventure Literature, 3 credits (CIP 31.0101)
An examination of the literature and contemporary writing in outdoor adventure including exploration, survival, sailing, mountaineering, whitewater boating, skiing, international expeditions, etc.  Course work consists of a series of reading assignments followed by oral reports and class discussions.


OAL 435/535, Adventure Writing and Photography, 3 credits (CIP 31.0101)
Students will expand their writing and photography documenting skills and explore new ways to tell stories across multimedia platforms. Students will review and analyze examples of adventure journalism and gain technical skills in photography and point of view videography, learning how to apply these skills and knowledge in their coursework. Through this course, students will learn about the appropriate use of digital platforms to present and share their work and will gain experience in blogging and social media for journalistic purposes. Students will learn how to pitch their adventure pieces to media outlets for publication.

OAL 450/550, Adventure Programming Leadership
Question: Is this a new class? Program materials include just the split-level form, with no new course form. 450 isn’t in the current catalog.

OAL 452/552, Minimal Impact Adventuring, 3 credits (CIP 31.0101)
Students will evolve their knowledge, skills, and ability to lead others in an environmentally ethical way. They will develop an understanding of why the complexity, diversity, and fragility of wildlands guides how and where we teach, eat, sleep, travel, and learn skills. Students will synthesize this information to become more informed decision makers impacting their citizenship and stewardship beyond the backcountry.

OAL 483/583, Avalanche I, 1 credit (CIP 31.0101)
Students will develop techniques and skills required to become a competent backcountry partner. This will include a combination of lectures and field sessions, where students will get hands on experience in learning about the snowpack layering, terrain management, weather elements, decision making, and rescue skills.      


SPED  Approved 2/3/16 (4Y, 0N, OA)

SPED 541, Transition Planning for Students with Special Needs, 3 credits 
Prepares the special educator to understand the goals of Oregon’s Employment First Initiative. The course will inform the learner about the supports required for students with disabilities to insure a meaningful, smooth transition from school services to adult life, competitive employment or continuing education.






SOU New Program Proposal

NOTE: This form should be used for new minors, or new concentrations to existing degrees.  For new certificates and new majors, complete the OUS new program proposal form as well as this form.  The OUS new program forms can be found online at http://www.ous.edu/about-ous/provosts-council/academic-program-policies-procedures.

New Program name: 

MBA – Concentrations in Accounting, Finance, Marketing, Human Resource, and Information Systems

[bookmark: Text2]CIP Code:  (Classification of Instructional Program):      

Impact statement:

Background:
The current MBA degree requires 45 quarter credits to complete. Thirty one (31) of these credits are core MBA credits, while 14 are elective credits.  Students in the current program structure are allowed to take any 500-level business and non-business courses in order to meet the minimum 14 elective credits. In many instances, students select elective courses based on convenience and availability.  As a consequence, most students who earn the degree are considered as ‘”generalists.”

The Proposal:
We are proposing to add the following concentration areas, in addition to the “generalist” area, within the existing MBA program structure: 
Finance, 
Information Systems, 
Marketing, 
Accounting, 
Human Resources,
MBA for the Arts (please see separate application)

These concentration areas can be earned by an MBA candidate by completing the minimum required elective credits (at least 14) from a selection of courses within a selected concentration area.

Rationale:
The most significant benefit of proposed creation of concentration areas within the MBA program is that it will provide an option for MBA students to focus and specialize in a specific functional area in business in an official manner, while not taking away the option to simply be a generalist. This option will provide a competitive advantage for graduates of our MBA program when seeking employment.  We also expect this to attract new students to the program, particularly those who are seeking specialization in a specific functional area in business.  These areas-of-concentration option is already available to our undergraduate students.


Cost to the Department:
There is practically no cost to the department and the division.  Since the courses included in each of the concentration areas are already existing and are offered in the business programs, no new courses will be created nor additional new sections will be added to the courses already scheduled in the business program.  Similarly, there will be no impact on the support services (e.g. IT and library) already being provided to the program.

The requirements for the concentration areas are listed below. Except for the Human Resource concentration where a student must complete at least 4 elective courses from the list, all other concentrations require at least 3 elective courses, in addition to the default core MBA course.  

Students who do not choose to have a concentration area may choose any course from the list below, or any non-business 500-level course as approved by the MBA Coordinator.  

Whether or not a student is pursuing a concentration option, the total number of elective credits completed must be at least 14.

Accounting:
	BA 554: Acctg. Info. Systems

	BA 555: Auditing I

	BA 556: Auditing II

	BA 557: Advanced Taxation

	BA 558: Advanced Acctg. Topics II

	BA 559: Advanced Accounting Topics II

	BA 560A: Govt/Nonprofit Accounting


Finance:
	MBA 585: Finance (Core)
Select 3 from the list below:
BA 570: Financial Markets and Institutions

	BA 571: Financial Management

	BA 572: Investments

	BA 573: International Financial Mgmt





Information Analysis and Decision Making
	MBA 515: Information Systems
Select 3 from the list below:
BA 550: GIS for Business

	BA 584: Business Information Systems

	BA 588: Fundamentals of Project Mgmt

	BA 597: Advance Management Info System
BA 551: Cost & Mgmt. Acctng.
BA 554: Acctg. Info. Systems


Marketing
	MBA 512 (Core)
Select 3 from below:
BA 534: Sales Management

	BA 535: Direct Marketing

	BA 536: Internet Mrkt/e-Commerce

	BA 541: Mktg Channels & Pricing Strat.

	BA 544: Product Policy

	BA 545: Business Marketing

	BA 546: Retail Management

	BA 547: International Marketing



Human Resource
	Select 4 from the list below:
BA 577: International Business

	BA 578: Corporate Law

	BA 581: Principles of HR

	BA 585: Compensation Management

	BA 586: Strategic Staffing

	BA 592: Emotional Intelligence 
BA 598: Women's Issues in Management






1. What is the expected effect of this program on existing courses (both within your academic program or elsewhere in the SOU curriculum)?  

None.

2. Will any prerequisites or other course requirements affect other academic programs? 

No.

3. Program Resource evaluation:

a. Faculty:  Cite faculty availability or needs and impact on other teaching obligations.  If additional faculty teaching hours are needed, how will that need be met?

 	Will utilize the existing faculty

b. Facilities: Cite any additional need for classrooms, equipment or laboratory space and how that need will be met.

We expect no impact on existing need and use of campus resources 

c. Library: Are Hannon Library resources sufficient to meet the needs of this program?  (Check with the library staff and attach a copy of their report.)

No impact on current need and use of library resources. 

d. Other:  Are any other resources needed to support this program?  If so, please document them and explain how they will be obtained.
     
None 

4. Catalog copy for the new program, including requirements and electives.

See attachment

5.  Please provide written verification of contact with the chair/director of any other programs affected by the new program.

Not applicable

4/30/14


SOU New Program Proposal

NOTE: This form should be used for new minors, or new concentrations to existing degrees.  For new certificates and new majors, complete the OUS new program proposal form as well as this form.  The OUS new program forms can be found online at http://www.ous.edu/about-ous/provosts-council/academic-program-policies-procedures.

New Program name: MBA for the Arts
CIP Code:  (Classification of Instructional Program): 52.0201

Impact statement:

The MBA for the Arts is for high-potential arts and cultural managers seeking training in business, strategic and innovative thinking, and a broad knowledge of nonprofit management.  The degree is designed to prepare artists to manage and lead on a local, regional or national scale; combine business strategy with community insights in innovative and resourceful ways; and connect artists, the arts, and audiences in ways that transform their communities.
This program can be completed in five years along with a bachelor’s degree in the arts (Art, EMDA, Creative Writing, Music and Theatre) or other arts related course of study given the fact that a business minor is pursued at the undergraduate level.  Otherwise the program is a two-year graduate level program if no or very few undergraduate business courses have been accepted as prerequisites for the program.  Acceptance into the program is based upon declaration and acceptance into the SOU graduate program.  For specific MBA for the Arts program details go to the Business listing

6.  What is the expected effect of this program on existing courses (both within your academic program or elsewhere in the SOU curriculum)?  

The only expected change is higher enrollment in the existing classes.  The MBA for the Arts is just another track to the existing MBA program. Basically, it is the same program except the electives have been identified to best serve the artists in the program.  The only additional course is a two-credit Oregon Center for the Arts (OCA) course that will be taught by faculty in the OCA.    

7. Will any prerequisites or other course requirements affect other academic programs?  No  If so, the relevant chairs or directors should be notified to determine if those programs have sufficient capacity to meet these requirements.  Please document your research into this possible impact.
No 

8. Program Resource evaluation:

a. Faculty:  Cite faculty availability or needs and impact on other teaching obligations.  If additional faculty teaching hours are needed, how will that need be met?

All courses in the program are part of the existing catalog and are offered as part of the regular academic schedule requiring no additional faculty or additional sections at this time. 
 
b. Facilities: Cite any additional need for classrooms, equipment or laboratory space and how that need will be met.
None 

c. Library: Are Hannon Library resources sufficient to meet the needs of this program?  (Check with the library staff and attach a copy of their report.)
No new courses involving library research are required.   

d. Other:  Are any other resources needed to support this program?  If so, please document them and explain how they will be obtained.
[bookmark: Text9]      

9. Catalog copy for the new program, including requirements and electives.

The MBA for the Arts is for high-potential arts and cultural managers seeking training in business, strategic and innovative thinking, and a broad knowledge of nonprofit management.  The degree is designed to prepare artists to manage and lead on a local, regional or national scale; combine business strategy with community insights in innovative and resourceful ways; and connect artists, the arts, and audiences in ways that transform their communities.
This program can be completed in five years along with a bachelor’s degree in the arts (Art, EMDA, Creative Writing, Music and Theatre) or other arts related course of study given the fact that a business minor is pursued at the undergraduate level.  Otherwise the program is a two-year graduate level program if no or very few undergraduate business courses have been accepted as prerequisites for the program.  Acceptance into the program is based upon declaration and acceptance into the SOU graduate program.  For specific MBA for the Arts program details go to the Business listing.  

The MBA for Artist track would be listed as another option on the MBA page.  

Prerequisites:  
BA131 Business Computer Applications (or computer proficiency)
BA 211 - Financial Accounting 
BA 213 - Managerial Accounting 
BA 330 - Principles of Marketing 
BA 374 - Principles of Management 
BA480 Nonprofit Management
One approved upper division business administration course
Econ201 or Econ202 Micro- or Macroeconomics
Math243 Intro to Statistical Methods
MBA Arts Curriculum:

MBA Core (31 credits):
· MBA 509 - Ethics (1) 
· MBA 512 - Marketing Management and Strategies (3) 
· MBA 514 - Strategic Operations Management (3) 
· MBA 515 - Information Systems (3) 
· MBA 516 - Managerial Accounting for Decision Making (3) 
· MBA 519 - Graduate Research Project (3) 
· MBA 520 - Economic Analysis (3) 
· MBA 521 - Legal Issues in Business and Management (3) 
· MBA 575 - Advanced Organizational Behavior (3) 
· MBA 585 - Financial Management Practices (3) 
· MBA 590 - Graduate Capstone Course (3) - Students work on applied individual or team projects using knowledge gained in the MBA program. 
Arts Specialty Courses: 
	- BA 568 – Fundraising, Public Relations, Marketing (2)
- BA 510 - Event, Meetings, and Conventions (4) – subject to approval by curriculum committee
- BA 530B – Nonprofit Volunteerism, Board Development, and Community Mobilization (4)
- OCA507 Arts Administration and Development (2) – subject to approval by curriculum committee
- BA 509 Internship (2)


10.  Please provide written verification of contact with the chair/director of any other programs affected by the new program.

A discussion of this option started last winter between Joan McBee and David Humphrey.  The idea for this program originated with David Humphrey, Director of the Oregon Center of the Arts.  The Music-Business co-major had been deleted in the retrenchment plan. It was decided Music majors and other artists would benefit more by minoring in Business at the undergraduate level and have this option to continue on with an MBA.  Dr. Humphrey felt that an MBA for the Arts would make the students much more marketable in industry.   Many are more likely to work in an administrative position within the industry rather than as artists themselves, and this degree would prepare them for that.  Terry Longshore and Rene Ordonez were consulted and agreed.   


11/10/2015
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