


New Program Proposal

NOTE: This form should be used for new minors, or new concentrations to existing degrees.  For new certificates, and new majors/degrees, complete the HECC new program proposal form as well as this form.

New Program name: Wine Business Certificate
CIP Code: (Classification of Instructional Program): 52.1910

Impact statement:

1.  What is the expected effect of this program on existing courses (both within your department/program or elsewhere in the SOU curriculum)?  
This is an interdisciplinary program with courses from Business, Communication, Environmental Science and Policy, and Emerging Media and Digital Arts. Most of the courses already exist and the demand is expected to be 15-20 students per year. New sections of existing courses are not anticipated. We are proposing to add four new viticulture and wine 2 credit seminar courses to the catalog. These include:

BA 291 Introduction to Viticulture
BA 292 Introduction to Wine Production
BA 293 Introduction to Wine Business
BA 294 Introduction to Wine Sensory Evaluation

2. Will any prerequisites or other course requirements affect other departments/programs?  No.    If so, the relevant chairs or program directors should be notified to determine if those departments/programs have sufficient capacity to meet these requirements.  Please document your research into this possible impact.
There will be no changes to existing prerequisites in any of the associated courses and programs. Additional conversations have been held with each program to discuss the potential impacts to existing courses (see attached supporting notes). The four new seminar courses will not have prerequisites.

3. Program Resource evaluation:

a. Faculty:  Cite faculty availability or needs and impact on other teaching obligations.  If additional faculty teaching hours are needed, how will that need be met?
The courses required are already being taught except for the four new wine business courses, which are expected to be taught by practitioners in the field and/or appropriate SOU faculty personnel.

b. Facilities: Cite any additional need for classrooms, equipment or laboratory space and how that need will be met.
No new classroom space is required. Field trips to wineries and vineyards will likely be conducted during some of the introductory courses.

c. Library: Are Hannon Library resources sufficient to meet the needs of this program?  (Check with the library staff and attach a copy of their report.)
The Hannon Library’s wine book collection contains over 2,000 titles across a range of viticulture, enology, geography and business subject areas. In addition, the library has a rare book collection that numbers over 100 and we have a special “Wine of Southern Oregon” collection that details the regional industry. Furthermore, the collection also contains ~14 scientific and general interest journals and magazines related to the wine industry. The SOU collection is very likely the largest wine library collection between Davis, California and Seattle, Washington. Please see attached letter from the library.
d. Other:  Are any other resources needed to support this program?  If so, please document them and explain how they will be obtained.
Resources may be needed to support field trips to vineyards. However, an application for appropriate course fees will be submitted to the fee committee to cover these expenses.

4. Catalog copy for the new program, including requirements and electives.
Wine Business Certificate (36 credits)
The Wine Business Certificate provides students the opportunity to learn many aspects of the wine business from the history, geography, and environmental requirements to grow grapes, to the processes to make, bottle, and sell wine, to sensory evaluation techniques and communication about wine. Students will apply business principles from sales and marketing to effectively market and promote wine, along with learning management, accounting, computer applications, and hospitality and tourism factors that are important for successful wine businesses. This program prepares students to pursue a variety of possible wine industry jobs that range from tasting room sales representative, direct sales manager, and regional sales manager to wine advertising sales, public relations and marketing coordinator, and wine merchandiser.
Upon successful completion of this certificate program, the student will be able to: 
· Demonstrate knowledge of the global to regional wine industry including how regional climates, soils, and landscapes are associated with growing grapes and producing wine.
· Understand how wine is made, evaluated through sensory analysis, and represented in marketing of the product.
· Be able to effectively communicate to the public about wine through advertising, public relations, social media, and online resources.
· Understand wine distribution methods and wine markets, pricing structures, and have operating knowledge of global retail wine sales.
· Construct a wine marketing plan, applying management and business principles to wine marketing.
[bookmark: _GoBack]In size and scope, the certificate is between a minor and a major. To be awarded the Wine Business Certificate, students must complete the course requirements listed below (36 credits) and the SOU requirements for a BA or BS degree or the transfer equivalent. A majority of the credits must be taken at SOU. All courses taken for the certificate must be completed with a grade of C or better. Students must maintain a minimum GPA of 2.5 or higher in all certificate courses. This certificate program is open to undergraduates, graduates, and post-baccalaureate students.
Prerequisites (required for general education or the Business degree)
ES 101 - Introduction to Environmental Science: Earth Science (4)
BA 131 - Business Computer Applications (4)
EMDA 201 - Digital Image Foundations (4)
BA 211 - Financial Accounting (4)
BA 285 - Advanced Business Applications: Excel (4)

Required Courses (28 credits)
BA 291 - Introduction to Viticulture (2)
BA 292 - Introduction to Wine Production (2)
BA 293 - Introduction to Wine Business (2)
BA 294 - Introduction to Wine Sensory Evaluation (2)
BA 213 - Managerial Accounting (4)
COMM 323 - Strategic Social Media (4)
BA 330 - Principles of Marketing (4)
BA 382 - Management Information Systems (4)
BA 410 - Event, Meeting, and Convention Management (4)

Electives (choose two courses; 8 credits)
COMM 424 Creative Entrepreneurship (4)
EMDA 340 - Responsive Web Design (4)
BA 310 - Lodging and Tourism Operations (4)
BA 311 - Food and Beverage Management (4)
BA 312 - Hospitality and Tourism Marketing (4)
BA 324 - Business Communication (4)
BA 374 - Principles of Management (4)
BA 380 - Operations Management (4)
BA 384 - Advanced Business Applications: Databases (4)
BA 431 - Consumer Motivation and Behavior (4)
BA 434 - Sales Management (4)
BA 435 - Direct Marketing (4)
BA 436 - Internet Marketing and E-Commerce (4)
BA 445 - Business Marketing (4)
BA 446 - Retail Management (4)
BA 450 - Using GIS in Business (4)
BA 451 - Cost and Management Accounting (4)
BA 483 - Sustainability Leadership (4)

· Business students taking the Wine Business Certificate are required to do their BA 409 - Internship in an approved segment of the wine industry and their BA 499 - Business Planning plan must be on a wine business related topic.
· Non-Business students taking the Wine Business Certificate are required to take BA 324 (or equivalent) and BA 409 as their electives. The BA 409 - Internship must also be in an approved segment of the wine industry.

5.  Please provide written verification of contact with the Chair of any other departments or programs affected by the new program.

See attached supporting notes from other programs.
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